Kimberly E. Showalter
kshowal2@vols.utk.edu

Education

Ph.D., University of Tennessee, Knoxville, Expected May 2029
Program: Communication and Information

Concentration: Journalism and Media

Knoxville, TN

M. S., Boston University, Jan. 2015
GPA: 3.83

Program: Mass Communication
Boston, MA

B. A., State University of New York at Geneseo, May 2013
GPA: 3.82

Major: Communication

Minor: Asian Studies

Geneseo, NY

Continuing Education

Northwestern University Kellogg Executive Education, June 2024 online
Digital Marketing Strategies: Data, Automation, Al & Analytics

Conference Participation

Showalter, K. (2013, May). Improved Translation of Anime: How Better Translations of
Popular Anime Promote Japanese Culture. Competitive paper presented at the Annual
Undergraduate Scholars' Conference of the 104th Eastern Communication Association,
Pittsburgh, PA.

Showalter, K. (2012, April). Conventionalized Gender Roles Attempt to Normalize
Homosexual Relations in Advertising. Competitive paper presented at the Annual
Undergraduate Scholars’ Conference of the 103th Eastern Communication Association,
Cambridge, MA.

Professional Work

Partner Marketing Manager, The Channel Company
Mar. 2025 - Aug. 2025
- Created documentation, training, and best practices for the launch of a new
client program
- Supported 15 technology focus partners with joint marketing campaigns
- Ad hoc event support including registration management, sponsorship
package brokering, and general event promotion and strategy
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Marketing Manager for North America, Minfy Technologies
May 2024 - Mar. 2025
- Served as point of contact between Minfy USA and AWS for all events, joint
marketing campaigns, and deal tracking
- Created strategic marketing plan based on company needs, allocated
funding, and current market trends

Marketing Manager, SQream Technologies
Jan. 2024 - May 2024
- Executed joint campaigns between SQream and industry partners for lead
generation and thought leadership

Global Program Manager, The Channel Company
Mar. 2022 - Oct. 2023
- Managed client relationships for 2 global marketing concierge programs
- Advised clients on best utilization of marketing funds to produce maximum
results
- Onboarded and trained new team members and partner agencies as new
campaigns were added

Partner Marketing Manager, bChannels (acquired by The Channel Company)
Sept. 2021 - Mar. 2022
- Consulted with 15-20 ISV partners to provide marketing support and
strategic guidance

VARCOM Marketing Manager, BlueStar
Apr. 2019 - Sept. 2021
- Educated partners on new marketing strategies and shared the expected
results from each campaign type
- Trained team on new products

Fund Development Manager, Goodwill Industries of Greater Detroit
May 2018 - August 2018
- Created comprehensive donor stewardship plan aligned with best practices

Marketing Manager, Gemini Legal
Sept. 2016 - Jan. 2018
- Managed social media channels
- Built industry relationships with key vendors and clients

Annual Fund Associate, Sacramento State Alumni Relations
Oct. 2015 - Sept. 2016
- Implemented fundraising best practices to increase gift fulfillment rates to
70%
- Managed a team of 20-30 student callers and trained them on new
campaigns and college initiatives
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Development Staff Assistant, Harvard Business School
Feb. 2015 - Oct. 2015
- Managed gift pipeline reports and ensured accurate reporting to finance
department

Classroom Experience

Teaching Assistant, Fall 2013 - Fall 2014 (3 semesters)

Course: COM 101, The World of Communication (Boston University) In-person
lecture and discussion section.

Introductory communication course that gave students a broad overview of the field
of communication, basic theories, and industry introductions from each of the departments
at the College of Communication

1 of 15-25 TAs present for professor-led lectures with 250-600 students, responsible
for individually assigned weekly discussion section with 20-30 students including all grading
and testing, weekly TA class meetings, weekly office hours

Teaching and Writing Assistant, Spring 2013 (1 semester)

Course: COMN 353, Advertising as Social Communication (SUNY Geneseo)
In-person lecture

Upper-level communication course focusing on the cultural impacts of advertising
with the goal of producing a conference-level research paper as the final project.

Single TA present for professor-led lectures with 25 students, weekly office hours

Teaching Assistant, Spring 2012 - Fall 2012 (2 semesters)

Course: COMN 160, Introduction to Mass Communication (SUNY Geneseo)
Introductory communication course that gave students an overview of mass
communication including the history of media technology, communication theories, and the

impact on society.
Single TA present for professor-led lectures with 40-60 students, weekly office hours

Awards

2013 Dean's Scholarship, Boston University
Awarded to admitted graduate students in the top half of their incoming class, with
strong academic credentials and test scores.

Extracurricular University Activities & Membership

SUNY Geneseo Japanese Culture Club
Secretary, Sept. 2010 - May 2012

Lambda Pi Eta Honor Society
Member

Language Skills
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Basic Japanese - Speaking, writing, reading

Community Involvement

Lambda Literary Awards
Category judge, 1 year

Detroit chapter of Buffalo Bills Backers
Co-President 4 years, President 1 year

Detroit Zoological Society
Volunteer, 1 year

St. Andrew's Society of Detroit
Highland games event volunteer, 4 years



