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COLLEGE PROGRAMS GARNER ACCOLADES

I

n academe, it seems our lives are
ﬁlled with endless evaluations.
Administrators evaluate faculty, faculty evaluate students,
students evaluate faculty, and
accrediting and state agencies
evaluate programs. At UT every
department or unit routinely goes through
a state-mandated program review with faculty reviewers from other units within the
University as well representatives from other
universities.
This year, our College had full program
reviews for the Schools Advertising and
Public Relations, Information Sciences,
and Journalism and Electronic Media.
Since Speech Communication had a full
review about three and a half years ago,
the new School of Communication Studies
underwent a mid-cycle review.
Preparation for reviews is laborious and
time-consuming, but the results can be
gratifying and rewarding, as was the case
with all schools in the College. How do we
rate with “outsiders”? Quite well, it seems
according to the following excerpts from the
four reviews.
Evaluators for Advertising/PR noted
that the School’s faculty is among the toptier institutions in research productivity
as measured by article publication in the
most respected advertising journals. Faculty were called “energetic, productive, and
cohesive,” and the reviewers were pleased
with the quality of teaching and breadth
of professors’ knowledge. Students equally
were lauded at both the undergraduate and
graduate levels.
Perhaps the School of Communication
Studies’ most conspicuous strength, according to reviewers, is the enthusiasm of its

students. Faculty were commended for their
strong commitment to teaching and quality
of instruction by graduate and undergraduate
students. Stable, eﬀective leadership, good
new hires and increased research productivity, implementation of an honors class, and
reestablishment of the debate program were
also designated as program strengths.
In the School of Journalism and Electronic Media, reviewers praised the teacher/
scholars who make up the faculty. Well-connected to the professional media industry,
the School has a successful track record in
placing its undergraduates in entry-level
positions and in graduate and professional
study beyond baccalaureate degrees. Students
applauded the faculty for their concern for
advising and dedication to teaching.
With a relatively modest investment, the
very strong Information Sciences program
could rise signiﬁcantly in its recognition and
rankings both nationally and internationally.
The core of the SIS enterprise was declared by
evaluators to be “vital, vibrant, and healthy.”
Faculty were pronounced the most productive
across the county and nationally recognized
through publications in top journals and published books. Noted also was the fact that the
School’s highly successful distance education
eﬀort could be a model not only for the UT
campus but for other institutions as well.
To see ourselves through the eyes of
others can be illuminating; to be judged
so positively in reviews for all Schools is a
tribute to the expertise and professionalism
of faculty and to the exceptional students we
have in the College.

Dr. Faye D. Julian, Interim Dean
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UPCOMING EVENTS
JUNE 12: INFORM ATION SCIENCES ALUM NI & FRIENDS DAY

9:30 a.m. - 2:30 p.m. McClung Museum Auditorium, UT Campus
JULY 1: NEW DEAN BEGINS TENURE AT COLLEGE
AUGUST 4 - 7: AEJMC CONVENTION

Toronto, Canada
SEPTEMBER 24 - 25: HOM ECOM ING

Join us for a picnic in Circle Park before the game.
OCTOBER 1: PR DAY

J. Walker Smith to be keynote speaker
OCTOBER 1 - 2: BOARD OF VISITORS MEETING
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Full Circle

The name “Full Circle” was first proposed in
1994 by Dr. Michael Stankey, advertising professor and associate dean for undergraduate studies.
According to former dean Dr. Dwight Teeter, “Dr.
Stankey’s suggestion had two aspects: The Communications Building is located on Circle Park
Drive; and when alumni return to visit with faculty
or speak to classes, they’ve come full circle.”

Smith to Give PR Day
Keynote

Dean Search Update

P

T

he search for a permanent dean
began last fall when Chancellor
Loren Crabtree appointed a search
committee representing all College constituencies. Members include Barbara
Dewey, dean of libraries, as chair; Professors Paul Ashdown, Robert Glenn, Barbara Morris, and Margaret Morrison;
and Board of Visitors members Larry
Patrick and Karen Buchsbaum.
Student committee members
are undergraduate students Andrew
Bryant and Robert Bryant and graduate students Dick Kawooya and Chioma
Marbrey.
The committee developed a wideranging recruitment plan, including
posting ads in major publications and
listservs representing the College’s
academic areas. Committee members
contacted potential candidates directly,
as did other members of the faculty and
the administration.
The four candidates that will visit the
campus this spring are:

• Charles T. Salmon
Salmon, acting dean,
College of Communication Arts and
Sciences at Michigan State University,
• Roy L. Moore,
Moore associate dean for
graduate studies at the College of Communications and Information Studies at
the University of Kentucky,
• Daniel Riffe
Riffe, professor and presidential research scholar at Ohio University,
and
• Monica Langley,
Langley senior special
writer, for The Wall Street Journal and
TV news commentator on CNBC.
The candidates’ schedules have
included presentations open to all faculty, students, staﬀ, alumni, and other
interested individuals.
Barbara I. Dewey is dean of UT Libraries
and the dean’s search committee chair.

Debate Society on
Winning Streak

T

he School of Communication
Studies may not have fielded a
debate team in several years, but now
that it’s back on campus, it is getting
some attention.
Two members of the UT Debate
Society, Jennifer Lee and John Knapton, won ﬁrst place in the Parliamentary
Debate Novice Division at the Tennessee Intercollegiate Forensic Association tournament in February. Lee also
received a “top speaker” award for her
individual excellence during the event.

John Knapton and Jennifer Lee
stop for a photo after returning
from a statewide debate match.

“None of the society members had
previous experience with forensics when
they joined,” said Dr. Robert Glenn,
who coaches the team. Other faculty
members, including veteran coach
Norma Cook of the College of Arts and
Sciences, have assisted in preparing the
students for competition.
“In the future, our eﬀorts will be not
so much in competitions but in the promotion of public debate,” Glenn said.
For instance, the Debate Society teamed
with the Howard H. Baker Center for
Public Policy on campus to sponsor a
debate on the presidential campaign.
During next fall’s “environmental
semester,” a multidisciplinary course
will explore a wide range of environmental issues, which, of course, will be
debated.

NEWS &
MORE

WHAT’S GOING ON?

ublic Relations Day will be
held on Oct. 1 and will feature
a keynote address by marketing
research guru and author Dr. J.
Walker
Sm i t h
of Yankelovich Partners.
An
authority
on social
trends
in America, Smith
is often
J. Walker Smith will deliver
quoted in
the keynote speach at PR
Day on October 1.
national
media and in the business press. He
is described by Fortune Magazine as
“one of America’s leading analysts on
consumer trends.”
Smith’s books include Rocking the
Ages: The Yankelovich Report on Generational Marketing and Life Is Not Work,
Work Is Not Life: Simple Reminders for
Finding Balance in a 24/7 World.
His appearance is sponsored by Ackermann Public Relations and Marketing
and cosponsored by the Sammie Lynn
Puett Chapter of the Public Relations
Student Society of America and the
Volunteer Chapter of PRSA.

Jennings Says Goodbye
Longtime administrative services
assistant Janine Jennings left the College
in March to return to the Department of
Mechanical, Aerospace, and Biomedical Engineering,
where she worked
previously. Hired in
1995 as a principal
secretary to work for
Dean Teeter, JenJanine Jennings
in her new office
at the College of
Engineering.

Continued on page 11
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Students Represent College in D.C.

T

his is the first year that the University of
Tennessee has become aﬃliated with the Washington Center for Internships and Academic Seminars program, and the College of Communication
and Information is pleased that out of ﬁve students
selected to represent the university from the Knoxville
campus, three hail from the College.
All three students are positioned in the Center’s
Mass Communications Program. Jennifer Kiilerich,
a senior in Journalism, is interning at The West End
Guide magazine; LaShonda Louallen, a junior in Public
Relations, works in a communications agency as an
intern on the Air Bag and Seat Belt Safety Campaign; and
Christen Hill does marketing, basic editing, and advertising
at a post-production company.
Students have many opportunities to meet with leading
practitioners and representatives of major ﬁrms in these
ﬁelds and be exposed to high levels of civic leadership.
All students attend
class weekly, giving
them a chance to step
back from their daily
routine and reflect
upon the relationship
between academic
study and their professional experience
in the nation’s capital. They also attend CC&I students LaShonda Louallen (left),
w e e k l y l e c t u r e s Jennifer Kiilerich, and Christen Hill (not
pictured) are interns this semester with
hosted by the center the Washington Center.
and may participate
in unique activities such as the Presidential Lecture Series,
the Congressional Breakfast Series, and the Embassy Visits
program.
A typical day for Louallen involves media monitoring,
grassroots organizing, and media outreach for the “Click It
or Ticket Mobilization” that will occur over the Memorial
Day holiday.
“The most exciting part of my job is being able to see the
fruit of my labor, wherever I am in the country,” she says.
Kiilerich is equally positive: “The best part of my job is
that I am writing at least one quality journalistic article each
month. Since the magazine is small, I have been involved
in all aspects—editorial, Web design, writing, and collecting photos.”
Christen Hill says, “I like my job because it is one that
allows me hands-on experience. I have already interviewed
for an intern position with C-SPAN, and I am more
involved with the Rock the Vote campaign 2004.”
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Advertising Student Recognized as Relay
Volunteer of the Year

A

nna Catherine
Davenport, a
senior in Advertising,
came to UT looking for a leadership
role, and she quickly
found it by becoming a key player
in UT’s first-ever
Relay for Life event.
Davenport helped
birth the American
UT Interim President Joe Johnson (left)
Cancer Society’s and Interim Dean Julian (right) honor
( A C S ) s i g n a t u r e Anna Catherine Davenport with the
ACS Relay Volunteer of the Year award.
fundraising event,
held in Circle Park, and she has served as its chairperson since.
For her service, the American Cancer Society named
Davenport Tennessee’s 2003 Relay Volunteer of the Year.
Davenport continues to turn Relay 2004 into an expansive, year-long eﬀort involving roughly 75 campus teams,
all working together to raise $75,000 for cancer research
and to honor survivors.
“Anna Catherine spent countless hours and energy putting together the ﬁrst ever Relay for Life on the campus,”
says Debby Browlee, an ACS staﬀer. “By her sheer will and
eﬀort, [Davenport has] instilled a sense of excitement and
energy into every meeting she conducted.”
Journalism professor and cancer survivor Bonnie Hufford is, according to Davenport, “without a doubt one of
Relay’s biggest cheerleaders and a user of the wonderful
service programs sponsored by the ACS.”

AAF Honors Ad Student
Advertising senior Anne Hwang
has been named one of the nation’s
most promising minority students by the American Advertising
Federation (AAF).
Hwang and 31 other students
from across the country were honored at a luncheon in February at
Anne Hwang is the
New York’s Waldorf Astoria Hotel.
recipient of an AAF
minority award.
She was accompanied by Advertising Professor Dr. Roxanne Hovland, who nominated her.
The AAF’s program connects the advertising industry with
top minority college seniors, allowing them to shadow professionals at agencies and participate in interview workshops.
Hwang also received Recognition of Professional Promise
at the Chancellor’s Honor Banquet in April.

MEDIA SCHOLAR PRESENTS KEYNOTE AT COLLEGE RESEARCH SYMPOSIUM

V

on average 8th grade males play video games 23 hours
a week, and college males 16 hours. Females spend
less time playing video games than males—12 hours
weekly in the 8th grade and nine hours weekly in
college.
Correlations between game playing and aggression are of a continuing concern to parents. Dr.
Greenberg suggested that the aggression eﬀect is
about the same as that reported for TV violence and
aggression, but added, “what of the newer games?”
Negative effects of excessive game-playing may
include lethargy, weight gain from lack of exercise and
even the dreaded “Nintendo thumb.” Video games do have
positive eﬀects, however, teaching spatial learning, eye-hand
coordination, and problem-solving skills.
Dr. Greenberg suggested that making proper use of video
games is up to parents, who may limit playtime, control
content, and build a library of entertaining but parentally
acceptable games—that means that parents need to look at
the games for themselves.
As games evolve with increasing realism, stronger technologies, and changes in player perspective, their popularity is
apt to grow. Concerns over violence, Dr. Greenberg suggested,
should not obscure the enormous upside of video games for
educational uses, from teaching language to math to engineering. Like it or not, Dr. Greenberg mused, the next revolution
in education will likely include the role of video games.

Board of Visitors Discuss Mission, Branding,
and Dean Search

Maryland, MTSU, North Carolina, South Carolina, Texas,
Virginia, and Western Kentucky.
He investigated the “real-life experiences” that are oﬀered
to students at these schools and how we measure up. The 26
members in attendance agreed with Information Sciences’
Interim Director Dr. Doug Raber’s assessment that “the
fusion of practice and academics are what the best programs
do.” All were concerned about stressing the beneﬁts to the
College’s students.
Larry Patrick and Karen Buchsbaum are representing the
College on the dean search committee, and while the BOV has
no formal role, we do want our concerns to be addressed.
Many BOV members taught classes and met with students. Even though the Lady Vols lost to UConn, it was still
great to be on campus. We look forward to more interaction
with the faculty and students.

he College Board of Visitors (BOV) met on
February 6-7 to discuss the work done by committees
on a mission statement, branding strategy, and the search for
a new dean.
Frank Gibson of Nashville chaired the committee that
drafted a new mission statement. Other committee members were Tom Adkinson, Ashleigh Sawdon, and Donna
Nicely of Nashville and Paula Casey of Memphis. The board
approved the mission statement, which gives direction for
future appointees to the BOV.
Don Morgan of Richmond, Virginia, chaired the branding
committee, whose project objective is “to identify a positioning and branding strategy for the College of Communication
and Information that will make UT the preferred choice for
prospective students.” He handed out an impressive booklet
that compared UT’s current program with those of peer universities, such as Alabama, Florida, Georgia, Kentucky, LSU,

BOARD

ideo games are
a kind of stealth
development in entertainment media, having
moved from a $6 billion
industry in 2000 to $16
billion by 2003. Video
games are in 80 percent
of homes with children,
and 60 percent of all
Americans play video
games.
Parents’ concerns
have to do with which
video games transfix
their children. Although
only 10 percent of the
games are strong in vioMedia expert Dr. Bradley Greenberg
lence, these seem to be
asserts that video games will have a
growing role in education.
the most sought-after,
said Dr. Bradley S. Greenberg, university distinguished professor of communication and telecommunication at Michigan
State University.
Greenberg keynoted the 26th annual Research Symposium of the College of Communication and Information on
February 6 with a public lecture titled “Pac-Man to Mortal
Kombat: What’s with Video Games?”
Dr. Greenberg’s research on video game use showed that

BULLETIN

By Dwight Teeter

Professor Dwight Teeter is the former dean of the College and
teaches classes in the School of Journalism and Electronic Media.

BOV member Paula Casey is a professional speaker and editorial
coordinator of The Perfect 36:Tennessee Delivers Woman Suffrage
(Iris Press, 1998).
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EXTRACURRICULAR
ACTIVITIES

AWARD-WINNING JOURNALISTS ADDRESS CIVIL LIBERTIES & PATRIOT ACT
By Dorothy Bowles

D

mostly Muslim men—and
unprecedented authority
espite an
its secret deportation hearto wiretap telephones, use
all-day
ings. He elaborated on one
electronic surveillance of
snowof the cases, telling the story
personal computers, and
fall, more than
of Muslim-convert
200 people
Jose Padilla, a Brookturned out
lyn-born American
in February
The public is so frightened
citizen who was taken
to hear two
that we’ve been willing to let
into custody in May
internationgovernment
do
anything
to
protect
2002 and has been
ally renowned
held since with no
legal experts
us, include keep us in secret.
preliminary hearing
talk about civil
or other due process,
liberties in an age of
subpoena
library
records
and no access to attorney,
terrorism. Anthony Lewis,
to spy on everyone, not just
family, or friends.
two-time Pulitzer Prize
those suspected of having
“We may not care about
winner, and Jane Kirtley,
committed crimes.
Jose Padilla or readily
former executive director of
“Why should we care
identify with him, but we
the Reporters Committee
if we aren’t doing anything
should care about the profor Freedom on the Press,
wrong?” Kirtley asked.
cedure being used to detain
“Don’t be so sure that what
him,” Lewis said. “It’s not
you are doing today won’t be
the person; it’s the constituconsidered suspicious later,
tional principle.”
and you’ll end up in surveilHe criticized all three
lance ﬁles.”
branches of the federal
“As the government
government, saying that
gets more authority to spy
Congress and the judiciary
on us, the government is
have allowed the executive
being more secret itself,”
branch to assume too much
Kirtley said. “The public is
authority since Sept. 11, to
so frightened that we’ve been
abridge civil liberties and to
willing to let government
ignore the Third Geneva
do anything to protect us,
Convention.
include
keep
us
in
secret.”
Both speakers expressed
Anthony Lewis, author of three
Pulitzer-Prize winning books,
Kirtley gave examples
fear that in a war on terrorspeaks to a standing room only
of subpoenas at Drake
ism with no foreseeable end,
audience.
University, accusations of
terrorists are never likely to
being
“unpatriotic”
and
each expressed concern
gather on the Battleship Misother incidents of governthat, in waging the war on
souri to sign a peace accord.
ment intimidation that
terrorism, the White House
Lewis noted that the conshe claimed discourages
is assuming unilateral power
traction in civil liberties may
citizens
from
exercising
First
that ignores our constitubecome the norm in the U.S.
Amendment rights.
tional system of checks and
as a generation enters adultLewis described pending
balances.
hood without ever knowing
Fifth and Sixth Amendment
Kirtley focused on the
anything diﬀerent.
court
challenges
to
Depart342-page U.S.A. Patriot Act,
They called upon the
ment of Justice policies
passed within six weeks after
audience to remember that
regarding its detention of an
Sept. 11, 2001, which she
the U.S. system of democracy
estimated 5,000 people —
said allows the government
places the people in charge of

“

”
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Jane Kirtley takes a student
question during an interactive
discussion over the Patriot Act.

government and that citizens
not only have the right to
demand accountability from
our government, we should
demand it.
The School of Journalism
and Electronic Media and
the local chapter of the Society of Professional Journalists
sponsored the event.
Kirtley, a former newspaper reporter and practicing attorney, is now Silha
Professor of Media Ethics
and Law and director of the
Silha Center at the University of Minnesota School of
Journalism and Mass Communication.
Lewis, who has frequently taught First Amendment courses at Harvard,
recently retired after 50
years as a reporter and
columnist at the New York
Times. He is the author of
three Pulitzer Prize-winning
books: Gideon’s Trumpet,
about Sixth Amendment
rights; Make No Law: The
Sullivan Case and the First
Amendment, and Portrait of a
Decade: The Second American
Revolution. C&I

C

COLLEGE CO-SPONSORS CONFERENCE, REFLECTS ON HALLMARK LIBEL CASE

H

eed Their Rising Voices,
a conference celebrating
the 40th anniversary of a
landmark Supreme Court
libel case that played a role in the civil
rights movement, drew visitors to UT
from across the nation. The College of
Communication and Information, the
School of Journalism and Electronic
Media, the Society of Professional Journalists, and other campus units sponsored
the daylong conference in February.
The purpose was to examine the historical context of the New York Times v.
Sullivan in the civil rights movement
in Alabama, its legal signiﬁcance during
the past four decades, and its continuing importance today in protecting
those who criticize government. In
the decision the Supreme Court made
it more diﬃcult for public oﬃcials to
collect libel damages in that they would
have to prove that false statements were
made with actual malice, meaning reckless disregard for truth, or knowledge
of falsity.
Dr. Robert J. Norrell, holder of the
Bernadotte Schmitt Chair of Excellence
in the UT history department, opened
the conference with an overview of the
media’s role in ending segregation. Illustrating his lecture with slides, he traced
media treatment of African-Americans
from the minstrel shows of the 1890s,
through the “Stepin Fetchit” era of 1930s
Hollywood, World War II government
propaganda, and the about-face on race
relations of magazines like Life, Look and
the Saturday Evening Post.
While race relations were largely
ignored in Southern newspapers, Norrell described the early reporting of the

New York Times, which drew national
attention to the civil rights movement
but, at the same time, attracted the
enmity of Southern segregationists and
law enforcement agencies.
He noted that the real purpose of
the New York Times v. Sullivan lawsuit
was to stop the aggressive coverage of
the Times and to dampen fundraising
for black causes.
Diane McWhorter, whose 2001
book about racial strife in Birmingham
won a Pulitzer Prize, described a threeprong process of suppression to enforce
white supremacy. If the police couldn’t
stop civil rights activities, the Klan
might stop it. If the Klan were unsuccessful, the state courts would take care
of the demonstrators, she said.
“I can hardly overemphasize the
impact of Harrison Salisbury’s frontpage article in the Times. It was like a
bucket of cold water,” McWhorter said.
“Many (white) citizens were shocked
by the [racist] portrait of Birmingham
painted by the article.”
McWhorter noted that segregationists, including local government oﬃcials,
sued the Times for more than $6 million,
transforming Alabama libel law into an
instrument of fear and intimidation
and interfering with fundraising for the
African-American cause.
The Rev. Fred Shuttlesworth, named
as a defendant in the companion case to
Sullivan, described what it was like to be
a civil rights leader in Alabama during
the 1950s and 1960s when he was pastor
of a large Birmingham church.
His stories of violence surprised
young audience members unfamiliar
with that era of U.S. history.

Had the U.S. Supreme Court
let stand the Alabama Supreme
Court’s decision and damage award,
Lewis said, the civil rights movement
would not have died, but state oﬃcials
would have achieved their goal of silencing the media, and it would have taken
longer for Americans to see “the ugly
realities of racism.”
The wonder of the case, Lewis said,
isn’t the constitutional impropriety in
the lower court judgments, as those decisions could have been reversed on other
grounds. Rather, the remarkable factor
for Lewis was the length to which Justice
Brennan, author of the opinion, went
to emphasize the need for “uninhibited,
robust, and wide-open debate” and the
democratic value in ensuring the press’
right to criticize the government.
Jane Kirtley presented an overview
of the current libel landscape and the
continuing impact of Sullivan. Among
unresolved libel issues today, Kirtley
said, are whether the media can repeat
defamatory comments made by public
figures about other public figures, a
specific way to ascertain whether a
false item was published with reckless
disregard for truth, and jurisdictional
problems raised by the Internet.
Foreign libel laws that prevent discussion of public issues with the kind of
uninhibited, robust, wide-open debate
endorsed by Sullivan might deter journalists covering foreign aﬀairs for online
U.S. news sites.
School of Journalism and Electronic
Media Professors Dorothy Bowles and
Dwight Teeter represented the College
in the conference. C&I

C

By Dr. Dorothy Bowles
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Diane McWhorter; Rev. Fred Shuttlesworth
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Parman Goes International
with General Motors

C

hester, England, may never be the same.
Travis Parman (PR ’94) is on a six-month
assignment with General Motors in the northern
British city built by the Romans to consult on an
internal communications process with emphasis on
the GM Vauxhall brand in the United Kingdom.
Vauxhall, Parman explained, could be considered
the Chevrolet of the UK.
“You should see me in my Vauxhall Vectra manual
diesel, driving on the left-hand side of the road in a
right-hand drive vehicle, shifting gears with my left hand
while trying to ﬁgure out the roundabouts,” Parman said.
“So far I’ve seen about half the sheep and hedgerows in
north England.”
Parman, who
has been with
GM, first in
Indianapolis and
then in Detroit,
since 1998, is a
former national
president of the
Public Relations
Student Society
of America. He
began his public
relations career
with Lockheed
Travis Parman (PR ’94) stands next to the
Martin in Oak
Vauxhall car he markets in Great Britain.
Ridge, Tenn.
He is ﬁnishing a master’s degree in communication management from Syracuse University.
When Parman’s tour of duty in
Great Britain ends in August, he will
return to Detroit as media relations
manager for one of General Motors’
divisions. Right now, however, he’s
busy touring Europe as much as
time will allow.
A Greeneville, Tenn., native, he
also remains a son of the South.
“Everywhere I go they know Jack
Daniels and Elvis,” he said.

Scripps Funds Minority Scholarship

S

cripps Networks, home to some of cable television’s
most-watched channels, has awarded $5,000 to the College
to be used for minority scholarships.
Scholarship winners, who must show outstanding professional promise, will also have the opportunity to spend time at
the Knoxvillebased Scripps
Networks to
learn how
cable television shows are
produced.
“ T h i s
scholarship
program is
an important part of
Scripps Networks’ overall Ed$ Spray, president of Scripps Networks, presents
a 5,000 scholarship check to Interim Dean
commitment Faye Julian recently at the Scripps Networks
to minority headquarters in Knoxville.
recruitment
and retention,” said Ed Spray, president of Scripps Networks
and a member of the College’s Board of Visitors.
“This is a signiﬁcant gift to the College’s scholarship fund,”
said Interim Dean Faye Julian. “Recruitment and retention
of the best and brightest minority students is a goal not only
for our College but for the university as well.”
Scripps Networks is the parent company of Home & Garden
TV, The Food Network, DIY—Do It Yourself Network, and Fine
Living and is owned by the E.W. Scripps Company.

TPAF vice-president Larry Smith (left) honors
former Dean Dr. Kelly Leiter at the Tennessee
Press Association’s annual banquet.
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Tennessee Press Asssociation
Funds Leiter Endowment
Larry Smith, vice-president of the
Tennessee Press Association Foundation
(TPAF), presents a $15,000 check from
the foundation to Dr. Kelly Leiter, professor emeritus of the College, to endow the
Kelly Leiter Scholarship Endowment, at
last fall’s TPA banquet in Knoxville.
The scholarship will be presented
annually to a journalism student who
shows promise in news reporting. Gifts
to honor the former dean may be made
to the Leiter Endowed Scholarship,
c/o Susan Barnes, director of development, 293 Communication & UEB,
Knoxville, TN 37996.

S

uper Bowl xxxviii may be history, but Gill Duff,
like the Carolina Panthers, is already thinking about next
year’s game.
Duﬀ (BS/Adv. ’83), senior vice president and senior
account director for BBDO advertising agency in New York,
has planned and produced Super Bowl commercials for two
of the event’s long-time sponsors, Budweiser and FedEx.
His work on the memorable Bud Bowl commercial series
was for a previous employer. Since joining BBDO, he has
shepherded the FedEx spots like the one aired most recently
called “Jenkins” about an unlikely alien disguised as a business
executive who knows the value of shipping via FedEx.
“Super Bowl advertising is high-risk, high-reward,” Duﬀ
said. “For that kind of audience, you need to have something
important to say and say it in a creative way. There’s no better
place for an advertiser to be than at the Super Bowl.”
The game draws an audience of more than 100 million
worldwide and is the centerpiece of many ad campaigns,
whether they are debuted during the game or are part of an
ongoing series of commercials.
“Nowhere else can you get a larger viewership,” Duﬀ said.
The “Jenkins” commercial was part of FedEx’s continuing
successful campaign called “Relax, it’s FedEx.”
“It’s much like the others we’ve done in that series that
emphasize FedEx’s core attribute of reliability,” Duﬀ said, “but
with an added twist.”

Information International Inaugurates
Scholarship Fund
Information International Associates (IIa), a womanowned, information business headquartered in Oak Ridge,
Tenn., has established an annual scholarship for information
science students. President Bonnie Carroll, a
member of the College’s
Board of Visitors, and
vice-president Pat Powell
(MS/SIS ’96) presented
the award at the College
Convocation this spring,
which is intended for
founder Bonnie Carroll (left) gives
s t u d e n t s p u r s u i n g IIa
former SIS director Elizabeth Aversa
careers in technological a scholarship gift as Pat Powell
areas of information sci- (MS/SIS ’96) looks on.
ence and library management.
The company manages federal and military libraries and
information centers worldwide, such as the NASA Library,
which was named the 2002 Federal Library of the Year.
IIa employs a number of information science alumni.
Carroll was honored in D.C. recently as one of the nation’s
leading information technology (IT) professionals.

CC&I Faculty Hold Alumni Receptions
Around the State, in Big Apple

T

he College of Communication and Information has been on the move this year with alumni
gatherings in New York, Memphis, and Nashville.
Cold weather, complete with snow and ice, did
not stop more than 70 faculty, students, and alumni
from meeting Jan. 20 at Young & Rubicam’s Ney
Conference Center on Madison Avenue. The event
was part of the annual tour of advertising agencies
and broadcasting facilities for CC&I students.
Advertising students toured Young & Rubicam,
hosted by Dana McCullough (BS/Adv. ’95) and Stacy
Kay (BS/Brd. ’97); BBDO, hosted by Gil Duﬀ; Publicis, CBS, and ESPN, hosted by Kevin Kirksey (BS/Adv.
’98); and the Mercer Group, hosted by Hamp Hampton
(BS/Adv. ’78).
Electronic media students took in all three early morning network news shows and visited Fox News, hosted by
former Knoxville television news director Dave Winstrom and
WPIX-TV (Warner), hosted by Jim Watkins (BS/Brd. ’78).
They watched tapings of Tough Crowd with Colin Quinn, the
Conan O’Brien Show, the View, and The Daily Show.
Professor Sam Swan, of electronic media, and Dr. Eric
Haley, associate professor of
advertising, made
tour arrangements. Other
faculty who
attended were
In t e r i m De a n
Faye Julian and
Advertising and
PR faculty Drs.
Dean Julian speaks with Ty Meredith (BS/Adv
Ron Taylor, Can’99) and Tom Adkinson (BS/Journ. ’72) at the
Nashville alumni reception.
dace White, and
Sally McMillan.
Interim Dean Julian gave alumni an update on the College’s
merger with the School of Information Sciences and outlined
the many achievements in the College during the past year.
The Memphis event was arranged by Board of Visitors
member Howard Robertson at the Plaza Club, part of the
new Memphis Redbirds AAA baseball complex downtown.
Drs. Barbara Moore and Naeemah Clark of Journalism and
Electronic Media attended.
In Nashville, alumni enjoyed lunch at the new downtown
public library, where Board of Visitors member Donna Nicely
serves as director. Special guests at both the Memphis and
Nashville events were high school guidance counselors. They
were provided with information to take back to their schools to
help the College recruit top students from across the state.
Full Circle
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Duff Is Super Bowl Ad Vet

CLASS
NOTES

1973
Sue Diehl (MS/SIS) is an assistant
professor and reference librarian at
Montreat College in Montreat, NC.
W. Ellen McDonell (MS/SIS) is the
director of the Hyde Library Learning
Center at Memphis University School
in Memphis. She is a member of the
Tennessee Library Association, the
Association of Independent School
Librarians, the Memphis Area Library
Council and is treasurer of the Memphis Area Independent School Library
Information Consortium.

1974
Kent Isham (BS/Comm.) is retired and still
active as a member of the board of directors of
Lower Cape Communications, Inc. in Provincetown, Mass., as well as owner and operator of
WOMR 92.1-FM.

1980
Nancy Ordman (MS/SIS) is an IT specialist
at IBM in Hawthorne, N.Y., where she helped
develop an automated categorization system. She
now works on IBM’s public website improving
search performance. She is part of a team developing enterprise-wide subject taxonomy and
integrating legacy systems across business units.

1984
Dana Coleman (BS/Adv.) is vice-president at
Katcher Vaughn & Bailey Communications in
Brentwood, Tenn. Formerly, Coleman was press
secretary to Nashville mayor Bill Purcell.

1985
Jim DuPlessis (BS/Journ.) is a business writer
for The State, the Knight-Ridder newspaper in
Columbia, S.C.

1986
Deborah Cole (MS/SIS) is a research librarian
at Oak Ridge National Laboratory in Oak Ridge,
TN, and is a member of the Medical Library
Association.

1989
Dianne Griffith (MS/SIS) is a records analyst at
UT-Battelle at Oak Ridge National Laboratory
in Oak Ridge, Tenn.
David Sumner (PhD/Comm.) is general editor
of the Peter Lang Series in mass communications
at Peter Lang Publishers in New York. He has
contracted to write a textbook, Magazine and
Feature Writing, for Blackwell Publishing.
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1990
Kerri Blankenship (BS/Adv.) is covering coastal
South Carolina and parts of Georgia as a medical
sales representative with Bristol Myers Squibb.

1991
William Conway (BS/Adv.)
(BS/Adv.), president of
Conway Marketing Communications in Knoxville, has been elected to serve as vice-president
of Advertising Agency Network International
(AANI), a network of advertising agencies
throughout North America and Europe.
Brian Williams (BS/Journ.) received an MBS
from Franklin University in Columbus, Ohio,
and is back in Knoxville as vice-president of sales
and marketing for Mid-Lakes Corporation.

1992

Lucy Park (MS/SIS) is the EPA library network
coordinator at GCI Information Services Inc., an
information resources center of the Environmental Protection Agency in Washington, DC.

1998
Micaela Brown (MS/Comm.) is a sales representative for small and medium businesses at Dell.
Valerie Frey (MS/SIS) is a manuscript archivist
at Georgia Historical Society in Savannah, Ga.,
after working at the Library of Congress on a
Junior Fellowship in the manuscripts division.
Betsy (Fedou) Hoban (BS/Journ.) is the director
of marketing and communications in the Oﬃce
of Alumni Relations at Vanderbilt University.
Chastity Johnston (BS/Adv.) is working on the
O’Charley’s account as a ﬁeld marketing account
executive for The Buntin Group in Nashville.

Mary LaPolt Wood (BA/Speech) lives in
Orlando, Fla., and is helping to develop the Latin
Entertainment Network, whose goal is to be the
largest Hispanic media network in the U.S.

Brittnye Massey (BA/Speech) is a consultant
working for Accenture and is based in Atlanta.

1994

2000

Brad Brown (BS/Adv.) is associate director of
strategy at DDB/OMD in Chicago, Ill.

Derrall Stalvey (BS/Brd.) is a news producer
for WATE-TV in Knoxville.

Dr. Linwood Hagin (Ph.D/Comm.) is planning to present “Resuscitation of a Department:
Which Way to Go” at the 21st annual Academic
Chairpersons Conference in Orlando, Fla. He is
currently chair and associate professor of the mass
communication department at North Greenville
College in Tigerville, S.C.

1995
Duone Byars (BS/Adv.) is mananging all
advertising and marketing eﬀorts of Randalls/
Tom Thumb stores in Texas and Safeway Stores
in the Midwest.
Drew Conklin (BS/Adv.) is a media supervisor
at Davis Newman Payne in Knoxville.
Brian Courtney (BS/Journ.) is working with
Caterpillar Financial Services.
Dan Naden (MS/Comm.) is a product manager
for Hoover’s Online; a provider of comprehensive
company, industry, and market intelligence.
Eric Stobin (BA/Speech) is sales manager of
Sportsworks Northwest, Inc. in Woodinville,
Wash.

1996
Curtis Hayes (MS/Comm.) works in public
relations for the North Carolina Farm Bureau
Federation.

Simon Shelton (BA/Speech) owns a professional landscaping company in Nashville.

2001
Bryan Buck (BA/Speech) is pursuing a graduate
degree in theology from the Reformed Theological Seminary in Orlando, Fla.
Kevin Kuykendall (BS/Brd.) is a news videographer in Cincinnati, Ohio, at WSTR-TV and was
recently with WATE-TV in Knoxville.
Laura Lefler (BS/Brd.) is a former intern at
NBC London Dateline and is now working for
Senator Lamar Alexander in Washington, D.C.
Andrew Parrish (BA/Speech) is an admissions counselor for the Oﬃce of Undergraduate
Admissions at UT.
Morgan Richards (MS/Comm.) is a project
manager for Booth Research Services in Atlanta.
Lindsay Rinehart (BS/Adv.) is an interactive
media analyst at Response Mine in Atlanta. She
freelances for Armada magazine and others.
Anne (Yochim) Smith (BS/Journ.) is a public
relations specialist at Safety and Ecology Corporation (SEC) in Knoxville.

2002
Ginger Baldwin (BS/PR) works at Alday Communications Inc. as an account coordinator in
Franklin, Tenn.
Wesley Baldwin (BA/Speech) is pursuing a
graduate degree at Southwestern Baptist Theological Seminary in Dallas.

Seanalyn Brandmeir (BS/Journ.) is a communications coordinator at the Tennessee Department
of Economic and Community Development.
Erin Burns (BS/PR) works as a public relations
manager for the Knoxville Tourism and Sports
Corporation.
Dewalla Cofer (BS/PR) currently works in sales
in Ooltewah, Tenn.
Anne Crooks (BS/PR) is an account associate
for Doner Advertising in Wixom, Miss.
Kimberly Deardorff (BS/PR) resides in Hermitage, Tenn., and represents the March of Dimes as
its community director in Nashville.
Ashley Ann Derrick (BS/PR) currently represents the Romanian American University
through an internship abroad in Bucharest.
Stephanie Dobbs (BS/PR) resides in Atlanta
and works as an account executive in sales for
Marcus Evans.

Christopher McEntee (BS/Adv.) is an online
media buyer/planner for Yesawich, Pepperdine,
Brown & Russell in Apopka, Fla.

Chastity Johnston (BS/Adv.) is selfemployed as a freelance contractor in
Jacksonville, Fla.

Alison Nussmeyer (BS/PR) is working as
a medical sales representative for MediQuip
International in Memphis.

Jason McKernan ( BS / PR) is a
community relations action oﬃcer
for the United States Air Force in
Knoxville.

Amanda Osborn (BS/Adv.) is a media buyer for
Media Directions Advertising in Knoxville.
Paige Pelot (BS/Journ.) is working as a public
relations coordinator at Randstad North America’s corporate oﬃce in Atlanta, Ga.
Jessica Schroder (BS/PR) is the marketing
manager for Chamberlain & McCreery Inc. in
Cordova, Tenn.
Lacey Smithson (BS/PR) is a departmental
assistant in the UT College of Law Library.
Amber Swafford Tucker (BS/PR) is a personal
ﬁnancial analyst for Primerica Financial Services
in Dayton, Tenn.

Paul Wright (BS/Adv.) works in a manager
trainee program for a credit union in the World
Bank in Washington, D.C.

2003

Laura Yust (MS/SIS) is a librarian and music
cataloger at the Library of Congress in Washington, DC.

Allison Boudreaux (BS/Journ.) is a communications coordinator at Clarityworks, a marketing,
communications, and design ﬁrm in Knoxville.

Geoff Emery (BS/PR) is a supervisor at Bluejack
Concrete Services in Knoxville.

Michelle Brassel (BS/PR) is a full-time teller for
U.S. Bank in Nashville.

Tina Foust (BS/PR) is employed by UPS in
Knoxville.

Stephanie Butler (BS/Adv.) is an assistant for
the American Heart Association in Knoxville.

Jennifer Gardner (BS/PR) works as a community relations intern for the Tellico Village
Property Owners Association in Loudon, Tenn.

Erin Curtin (BS/PR) lives in Mission, Kan.,
where she is a freelance writer for Akins/Crisp
Public Strategies.

Nicole George (BS/Adv.) works in Knoxville
as an account executive for MP Media & Promoters.

Kristen (Higgenbottom) Hunt (BS/Journ.)
is a program advisor in the Teacher Education
Department at Crichton College in Memphis.
Alexandria Honeycutt (BA/Speech) is a ﬁeld
representative for U.S. Sen. Lamar Alexander.
Jennifer Jones (BS/Adv.) is an account coordinator for Signature Advertising in Memphis.
Robert Joseph (BS/Adv.) is an account executive for Lamar Advertising in Knoxville.
Lindsay Landrum (BS/Adv.) lives in Duluth,
Ga., where she is employed by InHealth Record
Systems as a sales associate.
Karol Lindsey (BS/PR) is a marketing coordinator at Net Learning Inc. in Knoxville.
Holly Matin (BS/Journ.) is a SpeakOut hotline
coordinator for Crimeline Central Florida in
Orlando, Fla.
Amanda McCar ter ( M S / Comm.) is an
advancement research coordinator at Maryville
College.

Caroline Stiel (BS /Adv.) is an
account coordinator for Gish, Sherwood and Friends in Nashville.
Jenny Vernon (BS/Adv.) is an account
coordinator for Gish, Sherwood and
Friends in Nashville.

Jarrett Ellis (BS/PR) works for East Tennessee
Children’s Hospital as a guest relations representative in Knoxville.

Anindya Ghosh (BS/PR) is an assistant account
executive at Wofson Public Relations in Los
Angeles.

Casey Shuler (BS/PR) works in
Collierville, Tenn., for Shuler Distributing Company.

CLASS
NOTES

Carolyn Billings (BS/PR) lives in Knoxville and
is employed by Kristi’s as a sales assistant.

In Memorium
Claudia A. Allison

MS/IS ’75

Alison L Craven

BS/Adv. ’94

Leah Demaree (BS/Journ.) is a communications
assistant with the Cotton Board in Memphis.

Mary A. Dinsmore

MS/IS ’75

Sally Smitherman Dollar (BS/Adv.) is a communications specialist with the Texas Credit
Union League in Farmers Branch, Texas.

Travis Roy Harvey

BS/Brd. ’02

Russell D. Murphy

MS/IS ’85

E. David Wood

BS/Comm. ’70
MS/Comm. ’77

Jennifer Fitzwater (BS/Adv.) is an account
executive for NKH&W, an integrated marketing/
communications advertising agency in Kansas
City, Mo.
David Gesler (PhD/Speech) is an assistant
professor in the Department of Organizational
Communication at Murray State University in
Murray, Ky.
Sarah Gluck (BS/PR) is a staﬀ development
coordinator for the Boca Raton Resort and
Club in Delray Beach, Fla.
Missy Griffin (BS/Brd.) is sales coordinator
for National Cable Communications in New
York City.
Bradley Hasemeyer (BS/PR) is a full-time staﬀ
intern with Young Life in Charlotte, NC.
Jessica Petersen-Hines (BA/Speech) recently
gave birth to a boy, Aiden Reese Hines.
Brooke Huffman (BS/PR) is the assistant to the
director of diversity for Wal-Mart Stores, Inc. in
Bentonville, Ark.

Janine Jennings, continued from page 3

nings received two promotions over her
nine years at the College.
Jennings says she is grateful for the
faculty, staﬀ, and students at the College, especially former deans Dwight
Teeter and Kelly Leiter, and Dean Faye
Julian.
In 2001, Janine was awarded a
Citation for Extraordinary Service to
Full Circle
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New York Reception a Success

Hudson Honored with
Hileman Award

F

Advertising and Electronic Media students and faculty
gathered with alumni in New York in January for the
annual media tour. Foreground from left: Emily Adams
(BS/Adv. ’02) and Dana McCullough (BS/Adv. ’95),
who helped host the reception at Young & Rubicam.
Background from left: Dr. Eric Haley; and Erin Zammett
(BS/Journ. ’00) with Glamour magazine.

ormer broadcaster Wayne
Hudson received the Hileman
Distinguished Alumni Award
at the College’s Convocation
program on April 21. A native
of Harriman, Tenn., Hudson
received his BS in business with
a journalism major in 1951 and
Wayne Hudson
began his career as an announcer at (BS/Journ. ’51) is the
2004 recipient of the
WATE in Knoxville.
In 1960, Hudson moved to Hileman Award.
Memphis and entered broadcast
sales with Plough Broadcasting and WMPS Radio.
He covered sales and station management and eventually became the president of the broadcast division.
By the time of his retirement, the company owned
AM/FM operations around the country.
Hudson is a former member of the College’s
Board of Visitors and was active in the university’s
21st Century Campaign in 1995. He served as president of the Tennessee Association of Broadcasters
and received the organization’s distinguished Service
Award in 1984. He has assumed leadership roles in
many Memphis-area professional organizations.
Mr. Hudson and his wife Betty have two children
and ﬁve grandchildren.

Alumnus Richard Ernsberger (BS/Adv. ’78) of Newsweek
magazine (left) with advertising students.
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