Alumni Magazine
of the College of
Communication
and Information

circle

Vol. 9, No.1

Spring 2007

Full Circle

Alumni Magazine of the College of
Communication and Information
Vol. 9, No.1
Spring 2007

A message from the dean
As I come to the close of my first year as dean of the College of Communication and Information, I am even
more enthusiastic about CCI than I was on August 1, my first day on the job. My enthusiasm stems largely
from the progress we have made in a very short period. Some specific recent accomplishments of CCI and
its faculty include

The primary aspiration of the
college can be summarized in a
single word—excellence.

Contents
NEW & NOTEWORTHY

College unveils new web site 3
A different kind of Tennessee Journalist 4
New faces abound in the College
of Communication and Information 5
Getting “Ready for the World” 7
Fostering media in the Middle East 7
Leading the way in graduate studies 8
Making an impression 8

bragging rights

Many audiences, many messages 9
School of Information Sciences tops publishing list 10
Into Africa 10

ALUMNI SPOTLIGHT

Showing the Volunteer Spirit 11

DEVELOPMENT
A helping hand 12

New development 13

IN EVERY ISSUE
Research notes 14
Class notes center insert
Where are you now? 16

• The creation and unanimous adoption of a strategic plan for the college
• Establishment and beginning steps toward implementation of a CCI internationalization and outreach
program
• Continued strong growth of the college’s sponsored research program with $5 million in active research
grants and contracts and $1.3 million in annual grant expenditures
• A great group of talented faculty members, dedicated to achieving academic excellence with respect to
scholarly publication, teaching, and research
• The hiring of a permanent director for the School of Journalism and Electronic Media, and strong
administrative leadership in place at both the school and college levels
• The addition of six outstanding new faculty members (two in Advertising and Public Relations, one in Communication Studies, two in Information Sciences, and two in Journalism and Electronic Media)
• The launching of a completely revised and greatly strengthened interdisciplinary Ph.D. program in communication and information with an outstanding group of new students from all over the world
• The launching of a new, leading-edge undergraduate minor in information science and technology
• U.S. News & World Report’s recent ranking of the School of Information Sciences as the 16th-best program in
the country, and a scholarly article’s ranking of Information Sciences as the top program in the United States
with respect to per capita publication of articles from 1999 to 2004
• The strong, ongoing support of an outstanding group of alumni and friends via the college’s Board of
Visitors and advisory boards for each of the schools
• Creation of a new, unified, and much more powerful Web site for CCI
• Establishment of a new, innovative convergence journalism Web site—the Tennessee Journalist
• The hiring of a new director of development for the college and a redoubling of the college’s efforts to generate
the external funding support required to take CCI to the next level of excellence
• The relaunch of Full Circle after a 2-year absence and a recommitment to communicate and connect with
CCI alumni and friends
• The establishment of new cooperative arrangements and extension of existing ones between CCI and a
number of universities and organizations all over the world
• CCI student demand at an all time high with a total of 1,944 students selecting undergraduate pre-majors
or majors and graduate degree programs as of spring 2007
• CCI’s 29th annual research symposium, featuring Ron Rice, president of the International Communication Association, as the keynote speaker and lots of original scholarly papers presented by UT Knoxville
faculty members and graduate students
• The college’s strong and growing partnership with the university’s central administration
• The dedication of CCI faculty members to community and professional engagement and to beginning to
implement a strong diversity plan for the college
In summary, our vision for the college is that the University of Tennessee’s College of Communication
and Information will become a world renowned center for innovative learning, scholarship, and societal
engagement with particular emphasis on the following communication and information areas:
• management of knowledge and organizations;
• science, technology, and health;
• international and intercultural experiences;
• law, policy, and ethics.
The primary aspiration of the college can be summarized in a single word—excellence. Over the next 5 years,
the College of Communication and Information will achieve a level of excellence that will be reflected in
international, national, and regional rankings. Each unit in the college will become recognized as a program
of excellence internationally, nationally, and regionally for the caliber of its research and creative activity,
teaching, and service.” (CCI Strategic Plan, January 26, 2007)
The College of Communication and Information is truly on the move. Please join and support us as we
work together to move the college forward. It should be quite a ride!
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College unveils new web site
Improved site features news, student media

The University of Tennessee has a new web site, and so does the College of Communication and
Information. The new site features up-to-date news about the college and each of the four schools.
View events, read about research, and check out the college’s student media—Scoop, Tennessee Journalist,
and 90.3 “The Rock” WUTK-FM. SIS alumni can also read the latest issue of “Interface.” While you’re
at the site, don’t forget to visit the alumni page and let us know what you’re up to.
Not enough news in Full Circle? Visit cci.utk.edu to read these stories and more:
• Journalism and Electronic Media welcomes Fulbright scholar
• School of Information Sciences participates in new doctoral fellowship program
• Communication and Information student wins county commission election
• American Advertising Federation honors UT seniors

Ready to be a mentor?

Master of Science in
Communication and Information
Concentrations: Advertising,
Communication Studies, Journalism and
Electronic Media, Public Relations

The College of Communication and Information is looking for alumni and friends to serve
as mentors to our students. Students frequently have questions about careers which you as a
professional could answer. We’d like them to have the opportunity to ask you directly through
e-mail or phone. If you would be willing to share your professional expertise and experience,
please contact us via e-mail at samswan@utk.edu or mail us the following information:

Master of Science in
Information Sciences

Name ___________________________________ Title/company________________________

Ph.D. in Communication and
Information
Concentrations: Advertising,
Communication Studies, Information
Sciences, Journalism and Electronic
Media, Public Relations

Address______________________________________________ Phone__________________
Preferred time to be contacted_ ____________ E-mail_ _________________________________

Send it to

The College of Communication and Information
The University of Tennessee, Knoxville
302 Communications Building
Knoxville, Tennessee, 37996-0332

The University of Tennessee does not discriminate on the basis of race, sex, color, religion, national origin, age, disability, or veteran status in provision of educational programs and services or employment opportunities and benefits. This policy extends to both employment by and admission to the university. The university does not discriminate on the basis of
race, sex, or disability in its education programs and activities pursuant to the requirements of Title VI of the Civil Rights Act of 1964, Title IX of the Education Amendments of 1972, Section 504 of the Rehabilitation Act of 1973, and the Americans with Disabilities Act (ADA) of 1990. The University of Tennessee, Knoxville, in its efforts to ensure a welcoming environment for all persons, does not discriminate on the basis of sexual orientation in its campus-based programs, services, and activities. Inquiries and complaints should be directed to the Office of Equity and Diversity. Inquiries and charges of violation concerning Title VI, Title IX, Section 504, ADA or the Age Discrimination in Employment Act (ADEA) or any of the other
above referenced policies should be directed to the Office of Equity and Diversity (OED), 1840 Melrose Avenue, Knoxville, TN 37996-3560, telephone 865-974-2498 (V/TTY available) or 974-2440. Requests for accommodation of a disability should be directed to the ADA Coordinator at the UT Office of Human Resources, 600 Henley Street, Knoxville, TN 37996-4125.
PA# E01-2901-001-004-07. A project of College of Communication and Information of University of Tennessee, Knoxville. Designed and edited by the Creative Services Division of UT Public Relations, 865-974-2225. Rev: 8019
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A different kind of Tennessee Journalist
Tnjn.com provides an online newsroom for students

W

hen Jim Stovall was a student at the
University of Tennessee in the late 1960s,
he spent many hours at The Daily Beacon.
He was the newspaper’s editor in 1969.
“But if I landed on this campus today,
like I did in 1966, my first thought wouldn’t be, ‘Gee, I’ve got to
go get a job on the newspaper,’ ” he said. Today’s students grew
up with cell phones, computers, and other high-tech devices.
When they think news, they think Web. Because society is
quickly moving that direction, it’s imperative that the School of
Journalism and Electronic Media think that way too, Stovall said.
So when Stovall came to UT in 2006, his mission was to
ramp up the Web journalism curriculum. Creating a news
Web site that students could run was among his first priorities. Today, Tennessee Journalist—tnjn.com—is up and running. In
less than a year, it’s become a critical teaching tool and a solid
player in the campus journalism world.

Bringing UT online
On arriving at UT, Stovall knew his first mission was to get a
news Web site started. Not a computer programmer, he needed
help with the nuts and bolts of building the site.
He soon met two people who could help—Johnny Dobbins
and Staci Martin-Wolfe. Dobbins was an air force veteran and a
political science major who understood back-end computer systems. Martin-Wolfe was living in Knoxville but completing a
master’s degree in journalism at the University of Kansas, where
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she had helped develop tools for its digital media curriculum.
Stovall told Dobbins and Martin-Wolfe that he wanted a firm
framework for the site, but with enough flexibility so that students could exercise their creativity. “I woke up one morning and
it was right there,” he said. The system allows students to input
copy, photos, cutlines, headlines, and other elements. The content management system provides a handful of layout choices.
Unlike The Daily Beacon, Tennessee Journalist is part of the
school’s curriculum. Nevertheless, day-to-day content and operational decisions are made by a student staff appointed by the
faculty.
Any student can join the Tennessee Journalist’s staff. Students
don’t have to be journalism and electronic media majors. They
don’t even need to be taking classes in the school. Although work
on Tennessee Journalist is unpaid, some students are taking classes
in which they earn credit for working on the Web site. Some get
practicum credit. Many, though, are simply aspiring journalists
who know Web journalism experience is a must for their resumes.
“Being able to fulfill class requirements and practicum
hours working for a Web site is appealing because it allows us
to dabble in a medium that is taking over, and we didn’t have
that option before,” said tnjn.com news editor Sarah Jane Nutt.
“Other university-related journalistic outlets—Scoop, The Daily
Beacon, WUTK, the Volunteer Channel—are strictly print or
broadcast. They provide great hands-on experience, but tomorrow’s print and broadcast journalists are going to have to learn
the ropes of the online world. I think it’s great that now we can
do that right here at the University of Tennessee.”

What’s different?
Just like its print counterparts, Tennessee Journalist has writers, editors, and photographers. “Web news is still journalism,” Stovall
said. “We’ll always need to be informed by a source we trust.”
Yet there are plenty of differences. While traditional print
and broadcast news often involves many stand-alone stories,
Web news is built on links. For instance, readers perusing a
recent tnjn.com story on the Academy Award nominations
could click on the name of any film and go to its Web site. Likewise, a story about the Indianapolis Colts’ Super Bowl win
allowed readers to quickly link to nine related stories.
With a simple keystroke, tnjn.com readers can print, email, and comment on stories. They also can share them on
their Facebook pages. “It’s not just a newspaper on your computer screen,” Stovall said. “The metaphor often used is that
traditional newspapers are products while Web news is a
conversation.”
Stovall thinks Web news will continue to evolve: “The
exciting thing for me,” he said. “Is that in my waning years I get
to help start this. I don’t know where it’s going to go.”
—Amy Blakely

Full circle

spring 2007

Several new faculty members join the college
The College of Communication and Information welcomed a
number of new faculty members in fall 2006. These additions fill
gaps left by retiring faculty members and help to meet growing
student demand to study communication and information.

Besides her academic work, Childers worked in the marketing department at ARAMARK/MT Dining Services at Middle
Tennessee State University for 4 years, and she has consulted on
advertising efforts of new businesses across southern Tennessee.

School of Advertising and Public Relations

School of Communication Studies

Dr. Elizabeth Johnson Avery joined the college as an assistant professor in the School of Advertising and Public Relations
last fall, shortly after earning a doctorate in mass communication from the University of Georgia.
Though she has been in the field only a short time, Avery
is already making her mark in both the academic and professional worlds. Her research has been published in Public Relations Review and Journalism & Mass Communication Educator, and
she has presented more than 15 pieces of original research at
the national meetings of the Association for Education in Journalism and Mass Communication, National Communications
Association, American Academy of Advertising, and the Public
Relations Society of America’s Educator’s Society. Her research,
as well as her teaching skills, has already earned several awards.
In professional practice, Avery recently served as campaign
manager for a mayoral candidate in Athens, Georgia, and was
the public education specialist for the Athens–Clarke County
Recycling Division for 5 years. She also completed a postdoctoral assistantship on a $3.5-million Centers for Disease Control
and Prevention grant establishing the Southern Center on Communication, Health, and Poverty at the University of Georgia.
Dr. Courtney Carpenter Childers also joined the School
of Advertising and Public Relations last fall as an assistant professor. Like Avery, she is already making a name for herself in
the academic world.
Childers, who earned a doctorate in communication and
information sciences from the University of Alabama, won
the 2006 American Academy of Advertising’s Outstanding Dissertation Award for her research into the relationship among
childhood obesity, children’s food choices, and advertisements
targeting youth. Her work has been published in Journalism &
Mass Communication Quarterly and Media Psychology, and she
has two encyclopedia entries in press. She has made a number
of research presentations at such academic conferences as the
Association for Education in Journalism and Mass Communication, Southern States Communication Association, the
Broadcast Education Association, and the International Communication Association. Three of these paper presentations
won “Top Student Paper” awards.
Before joining the UT faculty, Childers served as an instructor at the University of Alabama for 2 years. Her efforts in
teaching won the University of Alabama’s campuswide “Award
for Excellence in Teaching by a Doctoral Student 2006.”

Dr. Virginia Kupritz joined the School of Communication
Studies this fall as an associate professor. She comes to the college from UT Knoxville’s College of Business Administration
and has more than 15 years of university teaching and professional experience in the field of organizational development.
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New faces abound in the College of
Communication and Information

The new faculty members fill gaps left by retiring faculty
members and help to meet growing student demand to
study communication and information.
Kupritz’s research interests include organizational development strategies for a multigenerational workforce, communication processes, cultural diversity, globalization, planned and
emergent change, training transfer, corporate real estate for
competitive advantage, and diagnostic assessments through
ethnographic methods. Her primary research, which appears
in a number of publications, focuses on balancing communication and collaboration with workplace privacy.
Among her many accomplishments, Kupritz has consulted with major national and multinational companies and
cofounded a department at King Faisal University in Saudi
Arabia. Last year she was asked to serve as a panel reviewer for
the National Science Foundation Small Business Innovation
Research program. Kupritz also holds the honor of winning the
1997 UT Chancellor’s Award for Excellence in Teaching.

School of Information Sciences
Dr. Lorraine Normore joined the School of Information Sciences in the fall as an assistant professor. Before joining the faculty, she served as the digital librarian for the Center for Early
Literacy Information (CELI). There, Normore managed the
establishment and operation of CELI for the Reading Recovery
Council of North America, a professional society of researchers, teachers, and community members interested in early childhood literacy.
In addition to her work with CELI, Normore has served as
a consulting research scientist at OCLC Inc.’s office of research
and as a senior associate research scientist in Chemical Abstracts
Service’s research department. As a project bibliographer for the
Department of Communications Canada, she created a database on communications behavior that focused on the exchange
of scientific and technical information and on problems of the
human–machine interface.
continued on page 6
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She has published articles in refereed conference proceedings and journals, book chapters, and many technical reports in
both the information science and human factors fields.
Normore holds a doctorate in experimental psychology
from the Ohio State University and a master’s in library and
information science from the University of Toronto.
Dr. Kimberly Black joined the faculty of the School of
Information Sciences this fall as an assistant professor. Black
comes to UT from the School of Library and Information Science at the University of Kentucky, where she also served as an
assistant professor.
Black’s research focuses on contemporary African American
women’s literature and its availability and use in specific institutional places—libraries, for example—and on certain institutional
practices, like the development of collections in libraries. She
has contributed to several reference works and book chapters in
women’s studies and African American studies texts.
Black holds a bachelor’s degree in mathematics and master’s degrees from Florida State University in library and information studies and in geography. She also earned a Ph.D. in
library and information studies from Florida State.

School of Journalism and Electronic Media
Dr. James Glen Stovall, creator of the popular journalism
teaching Web site JPROF.com, returned to his alma mater last
fall as one of UT Knoxville’s Edward J. Meeman Distinguished
Professors of Journalism.
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Stovall received a bachelor’s degree in journalism from UT
Knoxville in 1970, a master’s degree in political science from
American University in 1973, and a doctorate in mass communication from UT Knoxville in 1978.
He was most recently a visiting professor of mass communication at Emory and Henry College in Emory, Virginia. Before
joining Emory and Henry in 2003, Stovall served as a journalism professor for 25 years at the University of Alabama. There
he created DatelineAlabama.com, a news Web site that features
student journalists’ work. He also served as director of the Communication Research and Service Center, codirector of the Capstone Poll, and assistant dean in the College of Communication.
Stovall is the author of Writing for the Mass Media, an introductory
writing textbook that has been used at more than 400 colleges and
universities. Other works he has authored or coauthored include Journalism: Who, What, Where, Why and How, an introduction to the field
of journalism; Web Journalism: Practice and Promise of a New Medium;
and Disconnected: Public Opinion and Politics in Alabama.
Stovall is a codirector of Southern Opinion Research, a private survey public opinion firm specializing in legal, political, and media research. His reporting and editing experience
includes stints with the Chicago Tribune, the Bristol Herald Courier, the Knoxville News Sentinel, the Birmingham News, and the
Tuscaloosa News.
From 1970 to 1974 he served on active duty in the U.S.
Navy. During much of that time he was a staff writer for All
Hands magazine.
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A new program encourages students and faculty to reach out
The College of Communication and Information is expanding
beyond the borders of the campus. A new initiative, the Internationalization and Outreach Program, not only provides the
college’s students with international experience, it also helps
develop college-sponsored educational programs in foreign
countries.
“This new program helps our faculty and students to interact with the outside world in exciting new ways,” said CCI’s
dean, Michael Wirth.
The Internationalization and Outreach Program ties
together many of the college’s existing programs. For example, the School of Information Sciences (SIS) has a memorandum of understanding with the University of Puerto Rico. As
part of that memorandum, SIS held the “Intercultural Leadership Toolkit Symposium” last fall. A select group of UT students worked with faculty members from both institutions
to design the toolkit, which, when finished, will include selfassessment tools for mapping intercultural knowledge, skills,
and attitudes.
Another existing program is the School of Communication
Studies’ (CS) “International Communication and the International Workplace in Paris/Belgium.” The class introduces students to the similarities and differences in international and
organizational communication between the United States and
European Union member nations, with an emphasis on France
and Belgium.
The college’s research activities also go beyond the borders of
the U.S. Faculty members in every school present their research
at international forums. Some even conduct work in other
countries. For example, faculty members from both SIS and CS
researched the communications patterns of engineers in hightech companies in the United States and India. The Institute of
Electrical and Electronics Engineers, which provided funding for
the study, has funded the college to expand its research to China.
Not only does the Internationalization and Outreach Program tie these programs together, it also serves as a foundation
for new ones. Goals of the program include creating international distance education and master’s programs, international
student-mentoring programs, international internship experiences for UT students, and international faculty exchanges.
The program will include outreach closer to home, as well.
The college plans to work with area professional groups to provide specialized training, outreach, and certificate programs.
Dr. Sam Swan, a professor in the School of Journalism and
Electronic Media (JEM), currently serves as the program’s
interim director. “Sam Swan brings a rare combination of
international and professional experience and contacts coupled
with strong administrative and entrepreneurial skills to this
position,” said Wirth.

new & noteworthy

Getting “Ready for the World”
Swan has conducted more than 100 workshops in more
than 40 countries for media professionals from around the
world. He served as head of the Department of Broadcasting for
10 years and most recently served as interim director of JEM. As
program director, Swan coordinates day-to-day activities of the
program and serves as a liaison to international groups, college
students, and alumni. In addition, Swan consults with industry leaders to design seminars and workshops for communication and information professionals around the world.

Fostering media in the Middle East
Contract provides training to journalists

A major part of the role Sam Swan fills as CCI’s internationalization and outreach
director is obtaining outside funding to support international training in the U.S.
and abroad. Last fall he did just that when he signed a $1.2-million contract to
improve journalism education in Jordan.
“This grant underscores the strong commitment of Professor Swan, the School
of Journalism and Electronic Media, and the College of Communication and Information to share our knowledge and expertise with colleagues from other parts of
the world,” said Dean Michael Wirth.
Swan was awarded the grant by the United States Agency of international
Development in conjunction with the International Research and Exchanges
Board (IREX).
“I have dedicated the last ten years of my career to international media training
in developing and transitioning countries around the world,” said Swan. “This project in Jordan will continue these efforts to improve the quality of journalism education, media, and the development of a free press in the region.”
The grant is part of a 3-year ongoing project in which Swan and the School of
Journalism and Electronic Media will partner with IREX to implement the Jordan
Media Strengthening Program. If the project is deemed a success at the end of
3 years, it will be extended for another 2. As part of that program, the school is
already working directly with a Jordanian university to upgrade the quality of
teaching.
“Most journalism education in Jordan is theoretical in nature,” said Swan. “Students learn very few practical writing, research, and interviewing skills.”
To improve practical skills, Swan will help Jordanian educators to upgrade their
radio and TV facilities and seek licenses for student broadcast stations, revise journalism curricula, and update teaching materials. He has already conducted reporting workshops for Jordanian faculty and students and coordinated student and
faculty exchanges. Eventually Swan would like to develop a joint master’s program
with the country’s universities.
“This is a great opportunity for the University of Tennessee to have a lasting
impact on journalism education in the volatile region of the Middle East and influence the region’s future journalism and mass communication leaders,” said Swan.



new & noteworthy

Leading the way in graduate studies
A newly revised program improves doctoral curriculum
This fall, entering doctoral students became the first to
experience a new leading-edge curriculum designed to provide
them with a top-quality Ph.D. experience.
“The new program provides students with an integrated
interdisciplinary curriculum that allows them to learn about
our discipline in a holistic fashion,” said CCI’s interim associate dean, Sally McMillan. “The program is also flexible enough
that students can choose an area from within our field on
which to focus.”
The Ph.D. in communication and information prepares
students for careers in teaching, research, and administration.
Graduates of the program are employed at leading universities
and industries. Under the new program, doctoral students take
a common core that focuses on knowledge formation in the
fields of communication and information, as well as the role of
assumptions associated with different paradigms in the development of theory, formation of questions, and use of research
methods for addressing those questions.
Under the guidance of faculty members, students then identify a primary area and a related area (a cognate) to further

enhance their understanding of both the traditions in CCI’s
academic fields and the revolutionary changes that are occurring in communication and information.
Students may choose advertising, communication studies, information sciences, journalism and electronic media, or
public relations as a primary area. The student and his or her
program committee then select the cognate area on the basis of
the student’s interest.
“Our revised program has attracted outstanding individuals
from all over the world including China, India, Indonesia, South
Korea, Uganda, the United States, and Venezuela,” said McMillan. “Likewise, we have attracted students who completed master’s
degrees in highly regarded programs across the United States.”
Applicants to the Ph.D. in communication and information
program are evaluated on several factors, including Graduate
Record Examination scores, GPA, letters of recommendation,
and a personal statement. Candidates should also have a master’s degree from an accredited college or university.
For more information about the doctoral program, visit
www.cci.utk.edu/gradstudies.

Making an impression
School, alumni, and friends help students gain experience for a successful career
Less than a year after graduation many advertising majors have
launched successful careers in such cities as New York, San Francisco, Atlanta, Boston, Miami, and Knoxville, thanks in part to
experience they gained as student interns. Of course, graduating
from an advertising program that has been consistently ranked
as a top-10 program by review and accrediting teams doesn’t
hurt either.
Advertising professor Dr. Eric Haley says UT’s advertising
program is among the elite.
“When it comes to advertising, we beat the heck out of
schools like the University of Florida and the University of
Alabama for professional opportunities for students,” he says.
“For example, University of Georgia students have to travel to
Atlanta to get a good internship. We’re really lucky we’re in
Knoxville and have local partners.”
Haley names the Tombras Group, Ackermann Public Relations
and Marketing, ASEN Marketing and Advertising, the Knoxville
News Sentinel, Goody’s Corporate Headquarters, and Scripps Networks (HGTV, DIY, FOOD) among the school’s many local partners. All offer students work experience while in school, he says.
UT advertising graduate Julie Etter (B.S. ’06) knows the
work experience Haley speaks of adds extra spark to a job application. The alumna interned with “Broadway in Knoxville”
before landing a position as an assistant account executive on
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the FedEx account at Oden Marketing and Design in Memphis.
“There was a girl up for my position they really liked, but
because she didn’t have experience, they offered her an internship and I got the job,” says Etter.
Senior advertising major Stephanie Shaw, an intern for the
Tombras Group, already knows the value of internships. Last
summer she was an intern in New York with Young & Rubicam. There, she and her group of four other interns from all
over the United States competed with 20 other Y&R interns in
pitching a marketing plan for new products. She says her favorite part was meeting the CEOs. “It was fun, but you have to
watch yourself. It’s an interview on your part. There’s a time to
have fun and then there’s a time to not,” says Shaw.
UT has a long-standing relationship with Y&R New York,
in which Y&R has taken at least one UT advertising major into
the company’s intern program each year for the past 11 years.
The success of the Y&R program has also prompted PUBLICIS
New York, headed by UT advertising graduate Gill Duff (BS
’83), to begin a similar program.
“Internships are the best way to prepare for the competitive
job market,” says Haley. “Whether in New York or Knoxville,
students must gain experience beyond the classroom to better
their chance of landing great jobs.”
—Heather Downs
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SARA HYDER MCGOUGH (M.S./SIS) is a
librarian at the Henderson County Public
Library in Hendersonville, North Carolina.
ASHLEY THARP OGAN (B.S./JEM) is a public
relations and marketing assistant at Blount
Memorial Hospital in Maryville, Tennessee.
KELLY OWENS (B.S./JEM) develops newsletters and media releases for Methodist Medical
Center of Oak Ridge as a marketing coordinator. She also assists in event planning for the
organization.
ANNA MARIE PASS (B.S./ADVPR) is working
as an assistant media planner for Erwin-Penland in South Carolina.
LESLIE PIGUE (B.S./JEM) recruits and places
job applicants as an account manager and IT
recruiter for Technical Resource Group in
Atlanta.
ASHLEY RABURN (B.S./JEM) is with Cleveland State Community College, where she
works in the instructional technology department.

dinator at Signature Advertising in Memphis.
TANIA VENTOLINI (B.S./ADVPR) works
with Crispin Porter and Bogusky in Miami as
an assistant media planner. Some of her accounts include Slim Jim, Shimano, Sprite, and
Haggar.

2006

JENNIFER ANIELSKI (M.S./SIS) is a librarian
in technical services at the Mariners’ Museum
in Newport News, Virginia.

BEVERLY SIMMONS (M.S./SIS) is a reference
and instruction librarian at the University of
Tennessee at Chattanooga.

ALISON BENTLEY (M.S./SIS) is the content
specialist with Volunteer Voices digitization
project for the UT Libraries Special Collections.

KATE STEPP (M.S./SIS) is the visual resources
curator/librarian at Tulane University.

JOY BLOCKSMA (B.S./ADVPR) works for the
Pepsi Bottling Group in Orlando.

BILL STEVENS (M.S./SIS) is an associate
consultant/records researcher at Information
Management Associates Inc. in Knoxville.

GARRVA BYRD (M.S./SIS) is a serials and
electronic resources coordinator at Union
University in Jackson, Tennessee.

MICHAL STRUTIN (M.S./SIS) is a science
librarian at Santa Clara University in Santa
Clara, California.

GENNY CARTER (M.S./SIS) is a digitization and content specialist at Tennessee State
Library and Archives in Nashville.

PHILLIP TAYLOR (B.S./ADVPR) serves as an
assistant store manager for P&S School Supply,
a new division of the School Box.

KRISTINA CANAN (B.S./ADVPR) is a marketing specialist at the Knoxville TVA Employees
Credit Union.

LINDSEY TODD (B.S./ADVPR) promotes and
sells advertising space on behalf of The Tennessean as an account executive in advertising sales
in Nashville.

LAUREN CREVELING (B.S./ADVPR) is
boosting the arts through her full-time job with
Broadway in Knoxville/Asheville.
REBECCA DICKENSON (M.S./SIS) is a school
library media specialist at Eagleton Elementary
in Maryville, Tennessee.
KATHLEEN DOLAN (M.S./SIS) is a reference
librarian at Collier County Public Library in
Florida.
CHRIS DYKES (M.S./SIS) is a reference librarian at the University of Houston Law Center.
SHERI EDWARDS (M.S./SIS) is a doctoral
candidate in UT Knoxville’s College of Communication and Information.
JUDE FERRARA (M.S./SIS) is assistant visual
resources curator at the School of Visual Arts in
New York City.

Key
ADVPR—Advertising and Public Relations
CS—Communication Studies
C&I—Communication and Information
JEM—Journalism and Electronic Media
SIS—School of Information Sciences

OLLIE NOLAN (M.S./SIS) is a library assistant
at Roane State Community College in Oak
Ridge, Tennessee.

LOWELL FRAZIER (B.S./JEM) recently
completed 4 years teaching public relations at
Zayed University in Dubai. He retired as the
chair of the Journalism Department at the
University of Hawaii in 2002 after teaching
at Middle Tennessee State for 3 years. He was
a Fulbright scholar at the China School of
Journalism in 1999. In addition to a bachelor’s
degree from UT, he holds a doctorate from Tennessee State University, an education specialist
degree from Ball State, and master’s degrees in
public relations and teaching from American
University in Washington, D.C. He retired
as an officer from the U.S. Navy in 1981. The
former Knoxville Journal reporter and Tennessee
Press Association scholarship winner considers
himself retired for the time being.

JENNY PARKER (M.S./SIS) is a librarian at
Inskip Elementary in Knoxville.

1971

TIMOTHY LEPCZYK (M.S./SIS) is a digital
coordinator at the University of Tennessee,
Knoxville.

GROVER BAKER (M.S./SIS) is a librarian at
the Center for Popular Music in Murfreesboro,
Tennessee.

JENNIFER TURNER (B.S./ADVPR) performs
various administrative tasks as an account coor-

1960

ASHLEY WOLFE (B.S./ADVPR) researches
home-care advocacy and develops various print
materials as the director of public relations and
consumer affairs at Lambert’s Health Care. She
also researches and lobbies for home-care issues
with the Tennessee Association for Homecare.

ALLISON SAIN (B.S./ADVPR) is a production
coordinator at Entertainment Design Group
Inc. in Atlanta.

CHRISTINE TUCKER (B.S./JEM) manages
all marketing communications for a mid-sized
company as a marketing communications coordinator for Lennox International in Atlanta.

TIMOTHY J. GAWNE (M.S./SIS) is a science
reference librarian at Oak Ridge National
Laboratory Research Library.
LYNNE JANSONS (B.S./ADVPR) is an assistant strategist with Prometheus Media Services
in New York City.

AMY RINGENBERG (BA/CS) works for Hilton
Suites as a catering sales manager.

STEPHANIE TREPINSKI (B.S./JEM) works
part time as a data-entry clerk at Carnival
Cruise Lines. She is also a dancer in four main
production shows for Carnival.

Class Notes

MEG WEBB (M.S./SIS) is a youth services
librarian at Wilkes County Public Library in
North Wilkesboro, North Carolina.

BETHANY BAEUERLIN (M.S./SIS) is an information and referral librarian at Cumberland
County Public Library in Fayetteville, North
Carolina.

JENNY TOWNSEND (M.S./SIS) is a health
systems database analyst at Vanderbilt University Medical Center in Nashville.

LESLIE GANT (B.S./ADVPR) is working for
a public relations firm in Charleston, South
Carolina.

KRISTIN LUNA (B.S./JEM) accepted a position
with Entertainment Weekly in New York City.
GREGORY MARCH (M.S./SIS) is a map/GIS
librarian at UT Libraries in Knoxville.
TERESA MOFFETT (M.S./SIS) is a school
library media specialist at Northwest Middle
School in Knoxville.

SHELLEY PHILLIPS (B.S./JEM) has joined
the Knoxville News Sentinel as editorial assistant
for the Greater Knoxville Business Journal and the
business desk.
MARY PIPER (M.S./SIS) is a reference librarian
at Willingboro Public Library in Willingboro,
New Jersey.
CHRISTIE RUTHERFORD (B.S./ADVPR) is
an assistant account executive on the Nikon account at McCann Erickson in New York City.
ANTHONY SCHLAGEL (M.S./SIS) is a librarian at the Salinas, California, public library.
AMY TAYLOR (B.S./ADVPR) is headed to San
Francisco to work at an interactive ad agency
called AKQA.
AMY TUCKER (M.S./SIS) is a library supervisor in serials and acquisitions at the UT Knoxville Law Library.
CARA WEBSTER (M.S./SIS) is a catalog and
reference librarian at Cumberland University
in Lebanon, Tennessee.

Have a new job? Another degree?
Just have news you want to share?
Let us know! Visit cci.utk.edu and
click on Alumni Development.
Complete the “Keep in Touch” form
and we’ll add your information to
the next edition of Full Circle.

RICHARD ROBYN (B.S./JEM) is an assistant
professor of Political Science and director of the
Washington, D.C., academic semester program
of Kent State University, in Ohio. He recently
published an edited book on national identity
in the European Union, The Changing Face of
European Identity.

1973

AUBREY MITCHELL (M.S./SIS) retired from
UT Libraries as associate dean of libraries after
42 years of distinguished service.

1976

ROBERT BLACK (M.S./SIS) is the director of
the Bossier Parish Library in Louisiana.

1981

JUDY KATZEL (B.S./JEM) has been promoted
to president of Burgess Advertising & Associates, Portland, Maine. Katzel was executive
vice-president of the 20-person advertising/
public relations agency from 2001 to 2006. She
earned the distinction of accreditation in the
practice of public relations (APR) through the
Public Relations Society of America.

1982

JEFF COPESKEY (B.S./JEM) (JD/1986) has
accepted a position with Exxon Mobil Corporation as its government relations advisor for the
U.S. Southern Region. Before joining Exxon
Mobil, he was the vice-president for government affairs for the Louisiana Mid-Continent

Oil & Gas Association. Copeskey will continue
to reside in Baton Rouge with his wife, Lissa
Burton Copeskey, and twin sons, Matt and
Michael. He still includes his time as editor of
The Daily Beacon on his resume.
SARAH “VIRGINIA” GREER (B.S./ADVPR)
is the senior acquisitions editor for Pearson
Custom Publishing, which is headquartered
in Boston. She works with professors at North
Florida colleges and universities in the development of manuscripts and customized Web site
materials for school-specific curricula.
CONNIE PIERCE (M.S./SIS) is a librarian with
Hamilton County Schools in Chattanooga,
Tennessee.

1983

B. J. GATTEN (B.S./JEM) is the general manager of client services for the Tennessee Valley
Authority in Nashville.

1984

BETH DAVIS-BROWN (M.S./SIS) is executive
secretariat of library services at the Library of
Congress in Washington, D.C., where she is
responsible for communications and correspondence for the largest division of the Library of
Congress. She was previously the confidential
assistant to the Librarian of Congress.

1985

MICHAEL COSTA (B.S./JEM) is the vicepresident/general manager of WTVC Television in Chattanooga. He is actively involved
in the community and serves on the boards
of the Chattanooga Area Chamber of Commerce, Convention and Visitors Bureau, United
Way, Urban League, and on the Chancellor’s
Roundtable at the University of Tennessee at
Chattanooga.

1990

KERRI BLANKENSHIP (B.S./ADVPR) is a
senior territory manager with ConvaTec, a
division of Bristol Myers Squibb, covering the
Charleston, South Carolina, territory and parts
of Georgia.
KIMBERLY KERTIS (M.S./SIS) is the senior
information analyst at McKinsey & Co. in
Florham Park, New Jersey.

1991

PEGGY EVANS (M.S./SIS) is head of the
acquisitions department at Shreve Memorial

Library in Shreveport, Louisiana. She married
Jim Evans, head of technical services at Noel
Memorial Library at Louisiana State University, in August 2005.
KELLY SHIPMAN (M.S./SIS) is a school library
media specialist for Memphis City Schools.

1992

CYNTHIA PRICE (M.S./SIS) is a librarian at
William Blount High School in Maryville,
Tennessee.

1993

JOHN BURKE (M.S./SIS) is the director of the
Gardner-Harvey Library at the Middletown
regional campus of Miami University. He
recently published a second edition of his book,
Neal-Schuman Library Technology Companion: A
Basic Guide for Library Staff.
SUNDRA HOMINIK (B.S./JEM) oversees
metro, state, and business coverage as senior
editor at The Times-Dispatch in Richmond,
Virginia. Before joining The Times-Dispatch,
Hominik was the managing editor of The Sun
News in Myrtle Beach, South Carolina.
ROGER MYERS (M.S./SIS) is an assistant
professor and head of reference services at
Maryville College in Maryville, Tennessee.
ROBERT THOMAS (M.S./C&I) is the news
director at WKYT-TV, the CBS affiliate in Lexington, Kentucky.
TERESA WELSH (M.S./SIS) is an assistant
professor at the School of Library & Information Science at the University of Southern
Mississippi.

1994

MARILYN “LYNN” DAVIS (M.S./SIS) is the
program liaison at the Department of Energy’s
Office of Scientific and Technical Information
in Oak Ridge, Tennessee.
AARON DOBBS (M.S./SIS) is a systems and
electronic resources librarian at Shippensburg
University in Shippensburg, Pennsylvania.
DAVID KING (M.S./SIS) is acting director of
information technology services at the Kansas
City Public Library in Kansas City.
LANCE MCCLUSKEY (B.S./JEM) recently
accepted a position as senior copywriter/creative at Davis Newman Payne Advertising and
Marketing in Knoxville.
MATTHEW STIRLING (M.S./SIS) is the senior
information specialist at PPD, an international
contract research organization in Morrisville,

North Carolina.

1995

LEIGH ANN BOUTWELL (B.S./JEM) is managing editor of Radar Magazine in New York
City. She previously served as managing editor
of Conde Nast’s Cargo magazine.
SAM COMER (B.S./ADVPR) is a copywriter
with the Tombras Group, an integrated marketing and advertising firm headquartered in
Knoxville.
GEORGE HOEMANN (M.S./SIS) is assistant
dean of Distance Education and Independent
Study at UT.
GLENNA OWENS (M.S./SIS) is associate director of the Appalachian School of Law Library in
Grundy, Virginia.

1996

MADREN JUBERG PALMER (B.S./ADVPR) is
a community director for United Dominion,
a real-estate investment trust in Columbus,
Ohio.
SAMANTHA SEIPLE (M.S./SIS), along with
her husband, Todd, wrote Mutants, Clones, and
Killer Corn: Unlocking the Secrets of Biotechnology,
published in 2005 by Lerner Publications.

tion.
MARK MURDOCK (B.S./JEM) serves as
promotions director for 103.1 WRKA and New
Country 103.9 with Cox Radio in Louisville,
Kentucky.
KEITH POWELL (M.S./SIS) is an acquisitions librarian at the University of California,
Irvine. He and his wife, Karen, have one
daughter.
HEIDI SYLER (M.S./SIS) is a reference librarian at University of the South in Sewanee,
Tennessee.
BRANDON WOODSON (B.S./JEM) is the interactive projects manager for Project8, a division of Banta. Woodson can be heard in Atlanta
and Nashville clubs as “Sharc,” a professional
DJ in the world of house and hip hop music,
with residencies at Club Nocturnal, In Like
Flynn Entertainment, and Surface Atlanta.

1998

DAVID MERCHANT (M.S./SIS) is an instructor of English at Louisiana Tech University in
Ruston, Louisiana. He is vice-president of the
LA Technology Faculty and Staff Club and is a
member of the Society for Technical Communica-

JESSE PLUNKETT (B.S./JEM) is a promotions
coordinator for WNFZ 94.3 and WQJK 95.7/
WRJK 106.7 in Knoxville.

2002

CHAD BOENINGER (M.S./SIS) is a reference
and instruction technology coordinator at Ohio
University Libraries in Athens, Ohio.

LISA COLLETTI JONES (B.S./JEM) is the
assistant director of the Telefund Program of
the Office of Alumni Affairs and Annual Giving
of the University of Tennessee. She married
Kristopher Jones (EHHS ’02) in July 2006.

1999

KELLY MCBRIDE (M.S./SIS) is an instruction
librarian/assistant professor at Appalachian
State University in Boone, North Carolina.

CAROLE LOHMAN (M.S./SIS) is a reference
assistant at the University of Virginia Education Library in Charlottesville, Virginia. She is
the cochair of the Virginia Libraries Association paraprofessional forum for 2006–2007.

KILEY MURPHY (B.S./ADVPR) was recently promoted to national sales manager at
WTVF–NewsChannel 5 in Nashville.

1997

ANNA ABRAM LONE (B.S./JEM) recently
joined King College in Bristol, Tennessee, as
associate director for strategic marketing and
communications. She previously served as the
promotions/advertising director for Strongwell
in Bristol, Virginia.

WILLIAM LEWIS (B.S./JEM) accepted a position last fall as news reporter for WCCB-TV, the
Fox affiliate in Charlotte, North Carolina.

CATHY CARPENTER ENG (B.S./JEM) is the
communications manager for Kemper Auto
and Home Insurance in Jacksonville, Florida.

CATHERINE WILLIAMS (B.S./JEM) was
promoted to director of content, new media, for
the Sun-Times News Group in October 2006.

RICK GOINS (M.S./C&I) is the director of corporate communications for Hanover Compressor, a Houston-based company that provides
full-service natural gas compression, as well
as service, fabrication, and equipment for oil
and natural gas production, processing, and
transportation applications.

JAMIE HUTTON (B.S./JEM) is a production
manager for CNN Productions in Atlanta.

WILLIAM HAWK (M.S./SIS) is an information resource specialist at Baltimore City Public
School System in Baltimore.

SHALI ZHANG (M.S./SIS) is assistant director
for collections and technology services at the
University of North Carolina at Greensboro.

LYNN CARUTHERS (M.S./SIS) is a media specialist at Joseph Brown Elementary School in
Columbia, Tennessee. She is currently serving
as the treasurer of the Tennessee Association of
School Librarians.

DONNA GEORGE (M.S./SIS) is a business
analyst at Ingram Book Group, where she is responsible for a portion of the group’s Web site.

KAREN CHAFIN (M.S./SIS) is a library director at Pikeville College in Pikeville, Kentucky.
JEAN DECK (M.S./SIS) is a cataloging librarian at Ingram Library Services in LaVergne,
Tennessee. She is serving on the editorial board
for Tennessee Libraries in 2006.

2000

DAWN FREDERICK (M.S./SIS) is a literary
agent for Sebastian Literary Agency.
BONNIE HANKS (M.S./SIS) is a reference
librarian at Jefferson Madison Regional Library
in Charlottesville, Virginia.
AMY RENNER-HENDRICKS (B.S./JEM) is
a writer/editor for Weber State University in
Utah.
DERRALL STALVEY (B.S./JEM) is the assistant
news director for WATE-TV (ABC) in Knoxville. He and his wife, Heather Lane Stalvey
(Business ’00), have a daughter, Zoe, and live in
Knoxville.
ALENE STERNLIEB (M.S./SIS) is an information services manager at Fairfax County Public
Library in Alexandria, Virginia.

2001

DAN GREENE (M.S./SIS) is an IT technologist
and Web designer for UT’s Hodges Library.
CLIFF HIGHTOWER (B.S./JEM) covers
transportation and growth and development in
southeast Tennessee as a reporter for the Chattanooga Times Free Press.
CARRIE A. PEDIGO (M.S./C&I) is the creative
services project coordinator for Jewelry Television in Knoxville.
LIVY SIMPSON (M.S./SIS) is a cataloging and
interlibrary loan librarian at Volunteer State
Community College in Gallatin, Tennessee.

2004

JIMMY REAGAN (B.S./ADVPR) is an elementary schoolteacher with Maryville City Schools
in Maryville, Tennessee.

CLAY BANKS (B.S./ADVPR) works in media
sales as an account executive for Citadel Broadcasting in Knoxville.
JUDY BELL (M.S./SIS) is a reference and instruction librarian at Louisiana State University Libraries in Baton Rouge.
AMANDA COMBS (B.S./JEM) manages an
Abercrombie & Fitch store and its employees in
Knoxville.
TIFFANI CONNER (M.S./SIS) is the project
manager for Volunteer Voices.
ASHLEY CRAFTON (B.S./ADVPR) serves as
a marketing coordinator for CBL & Associates
Properties Inc. in Maryville, Tennessee.
BLAINE DANIELSON (M.S./SIS) is a library
fellow at Eskind Biomedical Library, Vanderbilt
Medical Center in Nashville.

2003

SARA DARLING (M.S./SIS) is a lower-school
librarian at St. Agnes Academy in Memphis.

MELISSA BYRD (M.S./SIS) is a media specialist
librarian at Jacksboro Elementary in Jacksboro,
Tennessee.
NAKIA CARTER (M.S./SIS) is a reference
librarian at the Quillen College of Medicine
Library in Johnson City, Tennessee.
MATTHEW CATE (B.S./JEM) is the Little
Rock city hall reporter for the Arkansas Democrat-Gazette.
STEFFENEE COPLEY (B.S./ADVPR) is the
vice-president of sales and marketing for the
United States and Latin America territories of
Ultrasone of America.
AMEET DOSHI (M.S./SIS) is a public services
librarian at the University of North Carolina at
Wilmington.
MATT FREEMAN (B.S./JEM) is a field sales
representative for Novartis Pharmaceuticals in
the New Port Richey, Florida, area. Before joining Novartis, Freeman was a contract pharmaceutical sales representative for Innovex.

WILLIAM MUNCY (B.S./JEM) performs a variety of office duties as an office manager at Vitalstream, including handling accounts payable
and receivable, implementing human relations
policy, and coordinating media relations.
GINGER PETERMAN (M.S./SIS) is an assistant
branch manager at the LaPrade Branch of
the Chesterfield Public Library in Richmond,
Virginia.

RAQUEL MULLINS (B.S./JEM) is a field producer for the Christian Broadcasting Network.

DENISE J. BEARD (B.S./JEM) is a realtor with
Crye-Leike Realtors in Nashville. She earned a
Graduate, Realtor Institute, designation from
the National Association of Realtors.

ALEX MOORE (B.S./ADVPR) develops and
manages sponsorship accounts for Howard &
Law Motorsports.

AMANDA HALL (B.S./JEM) builds and manages client relationships as an assistant director
of development at the College of Veterinary
Medicine at Virginia Tech.
KAT HALL (M.S./SIS) is an educational
consultant with Usborne Books in Oak Ridge,
Tennessee.
TRENT HANNER (M.S./SIS) is a public services librarian at Tennessee State Library and
Archives in Nashville.
NEAL HEATH (B.S./ADVPR) serves as an
account executive for CBS Radio in Charlotte,
North Carolina. He will soon be moving to
Nashville.
ANNE HWANG (B.S./ADVPR) accepted a position with Red Consultancy, a public relations
firm in New York City.
KATRINA MILLER (BA/CS) earned a master’s
degree in higher education from UT in May
2006. After graduation, she accepted a position
with the Tennessee Higher Education Commission.

JOHN SANDERS (B.S./ADVPR) develops accounts for King’s Medical Group as a business
development specialist.
SARAH SEWELL (M.S./SIS) is a reference and
information services manager at Headquarters
Library, Cumberland County Public Library
& Information Center in Fayetteville, North
Carolina.
RUSS TORBETT (B.S./JEM) works in the sales
department of two rock stations, WIMZ 103.5
and WNFZ 94.3, in Knoxville
AUDRA WAIT (B.S./JEM) develops public relations and marketing campaigns as an account
executive for Logic Media Group in Nashville.
EMILY WYRICK (B.S./ADVPR) manages
the daily operations of a residence hall at the
University of Mississippi as a residence hall
director.

2005

LINDSEY ARNOLD (B.S./ADVPR) plans and
places newspaper advertising for Cingular
Wireless as an assistant media strategist for
OMD advertising agency in Atlanta.

JOSH COLLINS (B.S./JEM) works with existing internal and external clients to expand
First Horizon Bank’s customer base as a financial service manager.
MARY ELIZABETH COTTRELL (B.S./ADVPR)
develops business materials for clients as a
graphic designer for Abbey Press. She also
serves as an administrative assistant at Joseph
Construction Company Inc.
KATHERINE COWLEY (B.S./JEM) performs
administrative tasks as a program resources
specialist with the University of Tennessee.
MARY LAINE CRAWFORD (B.S./ADVPR) designs advertisements and newspaper inserts for
the city of Goodlettsville’s parks and recreation
division.
JORDAN CRUMP (B.S./ADVPR) accepted
a position with the Washington, D.C., office
of Edelman, a public relations firm. He is a
member of the firm’s issues management team.
PATRICK DICKSON (B.S./ADVPR) appraises
the costs of installing various wiring systems as
an estimator for Gallaher and Associates Inc. in
Knoxville.
JEANNINE DUNN (B.S./ADVPR) performs
various administrative tasks as a sales assistant
for WVCT-TV.
MONA ELMALAH (B.S./ADVPR) owns
and operates an Avis Rent-a-Car franchise in
Knoxville.
CLAUDIA FARACE (B.S./ADVPR) executes inventory control measures as a sports marketing
sales associate with Under Armour Performance Apparel.
JESSICA FOX (B.S./ADVPR) processes claims
as an accounts receivable claims associate for
Anderson News Company.
GRAY FULLER (B.S./ADVPR) supports the
sales staff at CNN as a sales assistant.

DANIELLE AVERY (B.S./JEM) handles customer service inquiries as a regional consumer
affairs specialist at Nissan North America in
Nashville.

EMILY HALL (B.S./ADVPR) assists U.S. Representative Zach Wamp in various administrative
tasks as a legislative correspondent in Washington, D.C.

GINELLE BASKIN (M.S./SIS) is a user services librarian at the Middle Tennessee State
University Walker Library in Murfreesboro,
Tennessee.

JEFFREY HICKS (B.S./ADVPR) creates new
client relationships and accounts for Softchoice
as an account manager.

LISA BEELER (B.S./ADVPR) is completing a
master’s degree at the University of Kentucky.
She also works as a teaching assistant for the
university.
DONNA CIRENZA (M.S./SIS) is the assistant
director at Tennessee Library for the Blind and
Physically Handicapped in Nashville.
HEATHER CLELAND (M.S./SIS) is a children’s librarian at the Williamson County
Public Library in Nashville.

KRISSY JANIGA (B.S./JEM) trains and assists
associates of national accounts as a market
brand representative for Whirlpool Corporation.
LOUISA KRAMER (B.S./ADVPR) assists in the
management of client accounts as an account
coordinator at Signature Marketing Solutions
in Memphis.
ALLISON MASON (B.S./ADVPR) buys media
spots and develops media schedules as a media
planner and buyer at Stone Ward in Little Rock,
Arkansas.

North Carolina.

1995

LEIGH ANN BOUTWELL (B.S./JEM) is managing editor of Radar Magazine in New York
City. She previously served as managing editor
of Conde Nast’s Cargo magazine.
SAM COMER (B.S./ADVPR) is a copywriter
with the Tombras Group, an integrated marketing and advertising firm headquartered in
Knoxville.
GEORGE HOEMANN (M.S./SIS) is assistant
dean of Distance Education and Independent
Study at UT.
GLENNA OWENS (M.S./SIS) is associate director of the Appalachian School of Law Library in
Grundy, Virginia.

1996

MADREN JUBERG PALMER (B.S./ADVPR) is
a community director for United Dominion,
a real-estate investment trust in Columbus,
Ohio.
SAMANTHA SEIPLE (M.S./SIS), along with
her husband, Todd, wrote Mutants, Clones, and
Killer Corn: Unlocking the Secrets of Biotechnology,
published in 2005 by Lerner Publications.

tion.
MARK MURDOCK (B.S./JEM) serves as
promotions director for 103.1 WRKA and New
Country 103.9 with Cox Radio in Louisville,
Kentucky.
KEITH POWELL (M.S./SIS) is an acquisitions librarian at the University of California,
Irvine. He and his wife, Karen, have one
daughter.
HEIDI SYLER (M.S./SIS) is a reference librarian at University of the South in Sewanee,
Tennessee.
BRANDON WOODSON (B.S./JEM) is the interactive projects manager for Project8, a division of Banta. Woodson can be heard in Atlanta
and Nashville clubs as “Sharc,” a professional
DJ in the world of house and hip hop music,
with residencies at Club Nocturnal, In Like
Flynn Entertainment, and Surface Atlanta.

1998

DAVID MERCHANT (M.S./SIS) is an instructor of English at Louisiana Tech University in
Ruston, Louisiana. He is vice-president of the
LA Technology Faculty and Staff Club and is a
member of the Society for Technical Communica-

JESSE PLUNKETT (B.S./JEM) is a promotions
coordinator for WNFZ 94.3 and WQJK 95.7/
WRJK 106.7 in Knoxville.

2002

CHAD BOENINGER (M.S./SIS) is a reference
and instruction technology coordinator at Ohio
University Libraries in Athens, Ohio.

LISA COLLETTI JONES (B.S./JEM) is the
assistant director of the Telefund Program of
the Office of Alumni Affairs and Annual Giving
of the University of Tennessee. She married
Kristopher Jones (EHHS ’02) in July 2006.

1999

KELLY MCBRIDE (M.S./SIS) is an instruction
librarian/assistant professor at Appalachian
State University in Boone, North Carolina.

CAROLE LOHMAN (M.S./SIS) is a reference
assistant at the University of Virginia Education Library in Charlottesville, Virginia. She is
the cochair of the Virginia Libraries Association paraprofessional forum for 2006–2007.

KILEY MURPHY (B.S./ADVPR) was recently promoted to national sales manager at
WTVF–NewsChannel 5 in Nashville.

1997

ANNA ABRAM LONE (B.S./JEM) recently
joined King College in Bristol, Tennessee, as
associate director for strategic marketing and
communications. She previously served as the
promotions/advertising director for Strongwell
in Bristol, Virginia.

WILLIAM LEWIS (B.S./JEM) accepted a position last fall as news reporter for WCCB-TV, the
Fox affiliate in Charlotte, North Carolina.

CATHY CARPENTER ENG (B.S./JEM) is the
communications manager for Kemper Auto
and Home Insurance in Jacksonville, Florida.

CATHERINE WILLIAMS (B.S./JEM) was
promoted to director of content, new media, for
the Sun-Times News Group in October 2006.

RICK GOINS (M.S./C&I) is the director of corporate communications for Hanover Compressor, a Houston-based company that provides
full-service natural gas compression, as well
as service, fabrication, and equipment for oil
and natural gas production, processing, and
transportation applications.

JAMIE HUTTON (B.S./JEM) is a production
manager for CNN Productions in Atlanta.

WILLIAM HAWK (M.S./SIS) is an information resource specialist at Baltimore City Public
School System in Baltimore.

SHALI ZHANG (M.S./SIS) is assistant director
for collections and technology services at the
University of North Carolina at Greensboro.

LYNN CARUTHERS (M.S./SIS) is a media specialist at Joseph Brown Elementary School in
Columbia, Tennessee. She is currently serving
as the treasurer of the Tennessee Association of
School Librarians.

DONNA GEORGE (M.S./SIS) is a business
analyst at Ingram Book Group, where she is responsible for a portion of the group’s Web site.

KAREN CHAFIN (M.S./SIS) is a library director at Pikeville College in Pikeville, Kentucky.
JEAN DECK (M.S./SIS) is a cataloging librarian at Ingram Library Services in LaVergne,
Tennessee. She is serving on the editorial board
for Tennessee Libraries in 2006.

2000

DAWN FREDERICK (M.S./SIS) is a literary
agent for Sebastian Literary Agency.
BONNIE HANKS (M.S./SIS) is a reference
librarian at Jefferson Madison Regional Library
in Charlottesville, Virginia.
AMY RENNER-HENDRICKS (B.S./JEM) is
a writer/editor for Weber State University in
Utah.
DERRALL STALVEY (B.S./JEM) is the assistant
news director for WATE-TV (ABC) in Knoxville. He and his wife, Heather Lane Stalvey
(Business ’00), have a daughter, Zoe, and live in
Knoxville.
ALENE STERNLIEB (M.S./SIS) is an information services manager at Fairfax County Public
Library in Alexandria, Virginia.

2001

DAN GREENE (M.S./SIS) is an IT technologist
and Web designer for UT’s Hodges Library.
CLIFF HIGHTOWER (B.S./JEM) covers
transportation and growth and development in
southeast Tennessee as a reporter for the Chattanooga Times Free Press.
CARRIE A. PEDIGO (M.S./C&I) is the creative
services project coordinator for Jewelry Television in Knoxville.
LIVY SIMPSON (M.S./SIS) is a cataloging and
interlibrary loan librarian at Volunteer State
Community College in Gallatin, Tennessee.

2004

JIMMY REAGAN (B.S./ADVPR) is an elementary schoolteacher with Maryville City Schools
in Maryville, Tennessee.

CLAY BANKS (B.S./ADVPR) works in media
sales as an account executive for Citadel Broadcasting in Knoxville.
JUDY BELL (M.S./SIS) is a reference and instruction librarian at Louisiana State University Libraries in Baton Rouge.
AMANDA COMBS (B.S./JEM) manages an
Abercrombie & Fitch store and its employees in
Knoxville.
TIFFANI CONNER (M.S./SIS) is the project
manager for Volunteer Voices.
ASHLEY CRAFTON (B.S./ADVPR) serves as
a marketing coordinator for CBL & Associates
Properties Inc. in Maryville, Tennessee.
BLAINE DANIELSON (M.S./SIS) is a library
fellow at Eskind Biomedical Library, Vanderbilt
Medical Center in Nashville.

2003

SARA DARLING (M.S./SIS) is a lower-school
librarian at St. Agnes Academy in Memphis.

MELISSA BYRD (M.S./SIS) is a media specialist
librarian at Jacksboro Elementary in Jacksboro,
Tennessee.
NAKIA CARTER (M.S./SIS) is a reference
librarian at the Quillen College of Medicine
Library in Johnson City, Tennessee.
MATTHEW CATE (B.S./JEM) is the Little
Rock city hall reporter for the Arkansas Democrat-Gazette.
STEFFENEE COPLEY (B.S./ADVPR) is the
vice-president of sales and marketing for the
United States and Latin America territories of
Ultrasone of America.
AMEET DOSHI (M.S./SIS) is a public services
librarian at the University of North Carolina at
Wilmington.
MATT FREEMAN (B.S./JEM) is a field sales
representative for Novartis Pharmaceuticals in
the New Port Richey, Florida, area. Before joining Novartis, Freeman was a contract pharmaceutical sales representative for Innovex.

WILLIAM MUNCY (B.S./JEM) performs a variety of office duties as an office manager at Vitalstream, including handling accounts payable
and receivable, implementing human relations
policy, and coordinating media relations.
GINGER PETERMAN (M.S./SIS) is an assistant
branch manager at the LaPrade Branch of
the Chesterfield Public Library in Richmond,
Virginia.

RAQUEL MULLINS (B.S./JEM) is a field producer for the Christian Broadcasting Network.

DENISE J. BEARD (B.S./JEM) is a realtor with
Crye-Leike Realtors in Nashville. She earned a
Graduate, Realtor Institute, designation from
the National Association of Realtors.

ALEX MOORE (B.S./ADVPR) develops and
manages sponsorship accounts for Howard &
Law Motorsports.

AMANDA HALL (B.S./JEM) builds and manages client relationships as an assistant director
of development at the College of Veterinary
Medicine at Virginia Tech.
KAT HALL (M.S./SIS) is an educational
consultant with Usborne Books in Oak Ridge,
Tennessee.
TRENT HANNER (M.S./SIS) is a public services librarian at Tennessee State Library and
Archives in Nashville.
NEAL HEATH (B.S./ADVPR) serves as an
account executive for CBS Radio in Charlotte,
North Carolina. He will soon be moving to
Nashville.
ANNE HWANG (B.S./ADVPR) accepted a position with Red Consultancy, a public relations
firm in New York City.
KATRINA MILLER (BA/CS) earned a master’s
degree in higher education from UT in May
2006. After graduation, she accepted a position
with the Tennessee Higher Education Commission.

JOHN SANDERS (B.S./ADVPR) develops accounts for King’s Medical Group as a business
development specialist.
SARAH SEWELL (M.S./SIS) is a reference and
information services manager at Headquarters
Library, Cumberland County Public Library
& Information Center in Fayetteville, North
Carolina.
RUSS TORBETT (B.S./JEM) works in the sales
department of two rock stations, WIMZ 103.5
and WNFZ 94.3, in Knoxville
AUDRA WAIT (B.S./JEM) develops public relations and marketing campaigns as an account
executive for Logic Media Group in Nashville.
EMILY WYRICK (B.S./ADVPR) manages
the daily operations of a residence hall at the
University of Mississippi as a residence hall
director.

2005

LINDSEY ARNOLD (B.S./ADVPR) plans and
places newspaper advertising for Cingular
Wireless as an assistant media strategist for
OMD advertising agency in Atlanta.

JOSH COLLINS (B.S./JEM) works with existing internal and external clients to expand
First Horizon Bank’s customer base as a financial service manager.
MARY ELIZABETH COTTRELL (B.S./ADVPR)
develops business materials for clients as a
graphic designer for Abbey Press. She also
serves as an administrative assistant at Joseph
Construction Company Inc.
KATHERINE COWLEY (B.S./JEM) performs
administrative tasks as a program resources
specialist with the University of Tennessee.
MARY LAINE CRAWFORD (B.S./ADVPR) designs advertisements and newspaper inserts for
the city of Goodlettsville’s parks and recreation
division.
JORDAN CRUMP (B.S./ADVPR) accepted
a position with the Washington, D.C., office
of Edelman, a public relations firm. He is a
member of the firm’s issues management team.
PATRICK DICKSON (B.S./ADVPR) appraises
the costs of installing various wiring systems as
an estimator for Gallaher and Associates Inc. in
Knoxville.
JEANNINE DUNN (B.S./ADVPR) performs
various administrative tasks as a sales assistant
for WVCT-TV.
MONA ELMALAH (B.S./ADVPR) owns
and operates an Avis Rent-a-Car franchise in
Knoxville.
CLAUDIA FARACE (B.S./ADVPR) executes inventory control measures as a sports marketing
sales associate with Under Armour Performance Apparel.
JESSICA FOX (B.S./ADVPR) processes claims
as an accounts receivable claims associate for
Anderson News Company.
GRAY FULLER (B.S./ADVPR) supports the
sales staff at CNN as a sales assistant.

DANIELLE AVERY (B.S./JEM) handles customer service inquiries as a regional consumer
affairs specialist at Nissan North America in
Nashville.

EMILY HALL (B.S./ADVPR) assists U.S. Representative Zach Wamp in various administrative
tasks as a legislative correspondent in Washington, D.C.

GINELLE BASKIN (M.S./SIS) is a user services librarian at the Middle Tennessee State
University Walker Library in Murfreesboro,
Tennessee.

JEFFREY HICKS (B.S./ADVPR) creates new
client relationships and accounts for Softchoice
as an account manager.

LISA BEELER (B.S./ADVPR) is completing a
master’s degree at the University of Kentucky.
She also works as a teaching assistant for the
university.
DONNA CIRENZA (M.S./SIS) is the assistant
director at Tennessee Library for the Blind and
Physically Handicapped in Nashville.
HEATHER CLELAND (M.S./SIS) is a children’s librarian at the Williamson County
Public Library in Nashville.

KRISSY JANIGA (B.S./JEM) trains and assists
associates of national accounts as a market
brand representative for Whirlpool Corporation.
LOUISA KRAMER (B.S./ADVPR) assists in the
management of client accounts as an account
coordinator at Signature Marketing Solutions
in Memphis.
ALLISON MASON (B.S./ADVPR) buys media
spots and develops media schedules as a media
planner and buyer at Stone Ward in Little Rock,
Arkansas.

SARA HYDER MCGOUGH (M.S./SIS) is a
librarian at the Henderson County Public
Library in Hendersonville, North Carolina.
ASHLEY THARP OGAN (B.S./JEM) is a public
relations and marketing assistant at Blount
Memorial Hospital in Maryville, Tennessee.
KELLY OWENS (B.S./JEM) develops newsletters and media releases for Methodist Medical
Center of Oak Ridge as a marketing coordinator. She also assists in event planning for the
organization.
ANNA MARIE PASS (B.S./ADVPR) is working
as an assistant media planner for Erwin-Penland in South Carolina.
LESLIE PIGUE (B.S./JEM) recruits and places
job applicants as an account manager and IT
recruiter for Technical Resource Group in
Atlanta.
ASHLEY RABURN (B.S./JEM) is with Cleveland State Community College, where she
works in the instructional technology department.

dinator at Signature Advertising in Memphis.
TANIA VENTOLINI (B.S./ADVPR) works
with Crispin Porter and Bogusky in Miami as
an assistant media planner. Some of her accounts include Slim Jim, Shimano, Sprite, and
Haggar.

2006

JENNIFER ANIELSKI (M.S./SIS) is a librarian
in technical services at the Mariners’ Museum
in Newport News, Virginia.

BEVERLY SIMMONS (M.S./SIS) is a reference
and instruction librarian at the University of
Tennessee at Chattanooga.

ALISON BENTLEY (M.S./SIS) is the content
specialist with Volunteer Voices digitization
project for the UT Libraries Special Collections.

KATE STEPP (M.S./SIS) is the visual resources
curator/librarian at Tulane University.

JOY BLOCKSMA (B.S./ADVPR) works for the
Pepsi Bottling Group in Orlando.

BILL STEVENS (M.S./SIS) is an associate
consultant/records researcher at Information
Management Associates Inc. in Knoxville.

GARRVA BYRD (M.S./SIS) is a serials and
electronic resources coordinator at Union
University in Jackson, Tennessee.

MICHAL STRUTIN (M.S./SIS) is a science
librarian at Santa Clara University in Santa
Clara, California.

GENNY CARTER (M.S./SIS) is a digitization and content specialist at Tennessee State
Library and Archives in Nashville.

PHILLIP TAYLOR (B.S./ADVPR) serves as an
assistant store manager for P&S School Supply,
a new division of the School Box.

KRISTINA CANAN (B.S./ADVPR) is a marketing specialist at the Knoxville TVA Employees
Credit Union.

LINDSEY TODD (B.S./ADVPR) promotes and
sells advertising space on behalf of The Tennessean as an account executive in advertising sales
in Nashville.

LAUREN CREVELING (B.S./ADVPR) is
boosting the arts through her full-time job with
Broadway in Knoxville/Asheville.
REBECCA DICKENSON (M.S./SIS) is a school
library media specialist at Eagleton Elementary
in Maryville, Tennessee.
KATHLEEN DOLAN (M.S./SIS) is a reference
librarian at Collier County Public Library in
Florida.
CHRIS DYKES (M.S./SIS) is a reference librarian at the University of Houston Law Center.
SHERI EDWARDS (M.S./SIS) is a doctoral
candidate in UT Knoxville’s College of Communication and Information.
JUDE FERRARA (M.S./SIS) is assistant visual
resources curator at the School of Visual Arts in
New York City.

Key
ADVPR—Advertising and Public Relations
CS—Communication Studies
C&I—Communication and Information
JEM—Journalism and Electronic Media
SIS—School of Information Sciences

OLLIE NOLAN (M.S./SIS) is a library assistant
at Roane State Community College in Oak
Ridge, Tennessee.

LOWELL FRAZIER (B.S./JEM) recently
completed 4 years teaching public relations at
Zayed University in Dubai. He retired as the
chair of the Journalism Department at the
University of Hawaii in 2002 after teaching
at Middle Tennessee State for 3 years. He was
a Fulbright scholar at the China School of
Journalism in 1999. In addition to a bachelor’s
degree from UT, he holds a doctorate from Tennessee State University, an education specialist
degree from Ball State, and master’s degrees in
public relations and teaching from American
University in Washington, D.C. He retired
as an officer from the U.S. Navy in 1981. The
former Knoxville Journal reporter and Tennessee
Press Association scholarship winner considers
himself retired for the time being.

JENNY PARKER (M.S./SIS) is a librarian at
Inskip Elementary in Knoxville.

1971

TIMOTHY LEPCZYK (M.S./SIS) is a digital
coordinator at the University of Tennessee,
Knoxville.

GROVER BAKER (M.S./SIS) is a librarian at
the Center for Popular Music in Murfreesboro,
Tennessee.

JENNIFER TURNER (B.S./ADVPR) performs
various administrative tasks as an account coor-

1960

ASHLEY WOLFE (B.S./ADVPR) researches
home-care advocacy and develops various print
materials as the director of public relations and
consumer affairs at Lambert’s Health Care. She
also researches and lobbies for home-care issues
with the Tennessee Association for Homecare.

ALLISON SAIN (B.S./ADVPR) is a production
coordinator at Entertainment Design Group
Inc. in Atlanta.

CHRISTINE TUCKER (B.S./JEM) manages
all marketing communications for a mid-sized
company as a marketing communications coordinator for Lennox International in Atlanta.

TIMOTHY J. GAWNE (M.S./SIS) is a science
reference librarian at Oak Ridge National
Laboratory Research Library.
LYNNE JANSONS (B.S./ADVPR) is an assistant strategist with Prometheus Media Services
in New York City.

AMY RINGENBERG (BA/CS) works for Hilton
Suites as a catering sales manager.

STEPHANIE TREPINSKI (B.S./JEM) works
part time as a data-entry clerk at Carnival
Cruise Lines. She is also a dancer in four main
production shows for Carnival.

Class Notes

MEG WEBB (M.S./SIS) is a youth services
librarian at Wilkes County Public Library in
North Wilkesboro, North Carolina.

BETHANY BAEUERLIN (M.S./SIS) is an information and referral librarian at Cumberland
County Public Library in Fayetteville, North
Carolina.

JENNY TOWNSEND (M.S./SIS) is a health
systems database analyst at Vanderbilt University Medical Center in Nashville.

LESLIE GANT (B.S./ADVPR) is working for
a public relations firm in Charleston, South
Carolina.

KRISTIN LUNA (B.S./JEM) accepted a position
with Entertainment Weekly in New York City.
GREGORY MARCH (M.S./SIS) is a map/GIS
librarian at UT Libraries in Knoxville.
TERESA MOFFETT (M.S./SIS) is a school
library media specialist at Northwest Middle
School in Knoxville.

SHELLEY PHILLIPS (B.S./JEM) has joined
the Knoxville News Sentinel as editorial assistant
for the Greater Knoxville Business Journal and the
business desk.
MARY PIPER (M.S./SIS) is a reference librarian
at Willingboro Public Library in Willingboro,
New Jersey.
CHRISTIE RUTHERFORD (B.S./ADVPR) is
an assistant account executive on the Nikon account at McCann Erickson in New York City.
ANTHONY SCHLAGEL (M.S./SIS) is a librarian at the Salinas, California, public library.
AMY TAYLOR (B.S./ADVPR) is headed to San
Francisco to work at an interactive ad agency
called AKQA.
AMY TUCKER (M.S./SIS) is a library supervisor in serials and acquisitions at the UT Knoxville Law Library.
CARA WEBSTER (M.S./SIS) is a catalog and
reference librarian at Cumberland University
in Lebanon, Tennessee.

Have a new job? Another degree?
Just have news you want to share?
Let us know! Visit cci.utk.edu and
click on Alumni Development.
Complete the “Keep in Touch” form
and we’ll add your information to
the next edition of Full Circle.

RICHARD ROBYN (B.S./JEM) is an assistant
professor of Political Science and director of the
Washington, D.C., academic semester program
of Kent State University, in Ohio. He recently
published an edited book on national identity
in the European Union, The Changing Face of
European Identity.

1973

AUBREY MITCHELL (M.S./SIS) retired from
UT Libraries as associate dean of libraries after
42 years of distinguished service.

1976

ROBERT BLACK (M.S./SIS) is the director of
the Bossier Parish Library in Louisiana.

1981

JUDY KATZEL (B.S./JEM) has been promoted
to president of Burgess Advertising & Associates, Portland, Maine. Katzel was executive
vice-president of the 20-person advertising/
public relations agency from 2001 to 2006. She
earned the distinction of accreditation in the
practice of public relations (APR) through the
Public Relations Society of America.

1982

JEFF COPESKEY (B.S./JEM) (JD/1986) has
accepted a position with Exxon Mobil Corporation as its government relations advisor for the
U.S. Southern Region. Before joining Exxon
Mobil, he was the vice-president for government affairs for the Louisiana Mid-Continent

Oil & Gas Association. Copeskey will continue
to reside in Baton Rouge with his wife, Lissa
Burton Copeskey, and twin sons, Matt and
Michael. He still includes his time as editor of
The Daily Beacon on his resume.
SARAH “VIRGINIA” GREER (B.S./ADVPR)
is the senior acquisitions editor for Pearson
Custom Publishing, which is headquartered
in Boston. She works with professors at North
Florida colleges and universities in the development of manuscripts and customized Web site
materials for school-specific curricula.
CONNIE PIERCE (M.S./SIS) is a librarian with
Hamilton County Schools in Chattanooga,
Tennessee.

1983

B. J. GATTEN (B.S./JEM) is the general manager of client services for the Tennessee Valley
Authority in Nashville.

1984

BETH DAVIS-BROWN (M.S./SIS) is executive
secretariat of library services at the Library of
Congress in Washington, D.C., where she is
responsible for communications and correspondence for the largest division of the Library of
Congress. She was previously the confidential
assistant to the Librarian of Congress.

1985

MICHAEL COSTA (B.S./JEM) is the vicepresident/general manager of WTVC Television in Chattanooga. He is actively involved
in the community and serves on the boards
of the Chattanooga Area Chamber of Commerce, Convention and Visitors Bureau, United
Way, Urban League, and on the Chancellor’s
Roundtable at the University of Tennessee at
Chattanooga.

1990

KERRI BLANKENSHIP (B.S./ADVPR) is a
senior territory manager with ConvaTec, a
division of Bristol Myers Squibb, covering the
Charleston, South Carolina, territory and parts
of Georgia.
KIMBERLY KERTIS (M.S./SIS) is the senior
information analyst at McKinsey & Co. in
Florham Park, New Jersey.

1991

PEGGY EVANS (M.S./SIS) is head of the
acquisitions department at Shreve Memorial

Library in Shreveport, Louisiana. She married
Jim Evans, head of technical services at Noel
Memorial Library at Louisiana State University, in August 2005.
KELLY SHIPMAN (M.S./SIS) is a school library
media specialist for Memphis City Schools.

1992

CYNTHIA PRICE (M.S./SIS) is a librarian at
William Blount High School in Maryville,
Tennessee.

1993

JOHN BURKE (M.S./SIS) is the director of the
Gardner-Harvey Library at the Middletown
regional campus of Miami University. He
recently published a second edition of his book,
Neal-Schuman Library Technology Companion: A
Basic Guide for Library Staff.
SUNDRA HOMINIK (B.S./JEM) oversees
metro, state, and business coverage as senior
editor at The Times-Dispatch in Richmond,
Virginia. Before joining The Times-Dispatch,
Hominik was the managing editor of The Sun
News in Myrtle Beach, South Carolina.
ROGER MYERS (M.S./SIS) is an assistant
professor and head of reference services at
Maryville College in Maryville, Tennessee.
ROBERT THOMAS (M.S./C&I) is the news
director at WKYT-TV, the CBS affiliate in Lexington, Kentucky.
TERESA WELSH (M.S./SIS) is an assistant
professor at the School of Library & Information Science at the University of Southern
Mississippi.

1994

MARILYN “LYNN” DAVIS (M.S./SIS) is the
program liaison at the Department of Energy’s
Office of Scientific and Technical Information
in Oak Ridge, Tennessee.
AARON DOBBS (M.S./SIS) is a systems and
electronic resources librarian at Shippensburg
University in Shippensburg, Pennsylvania.
DAVID KING (M.S./SIS) is acting director of
information technology services at the Kansas
City Public Library in Kansas City.
LANCE MCCLUSKEY (B.S./JEM) recently
accepted a position as senior copywriter/creative at Davis Newman Payne Advertising and
Marketing in Knoxville.
MATTHEW STIRLING (M.S./SIS) is the senior
information specialist at PPD, an international
contract research organization in Morrisville,

bragging
rights
bragging
r ight s

Many audiences, many messages
PR Day brings professionals and students together for a day of learning
Nearly 200 public relations students, faculty, and a host of professionals gathered at
UT on Friday, November 3, for what has become a premier professional development and networking event.
“Many Audiences, Many Messages” was the theme of PR Day 2006, which featured panel sessions on diverse messages, proactive internal and intercultural communications, branding, and sports public relations. Two other panels targeted
students to help prepare them for life after graduation. Speakers from such companies as NASA, Boeing, ALCOA Inc., and BellSouth Corp. led the sessions.
This year’s Ackermann Lecture keynote speaker was Cheryl Procter-Rogers—
APR; fellow, PRSA; and PRSA’s national president. In her speech, “A View from the
Top,” Procter-Rogers advised the audience never to stop learning or striving for their
goals.
The event concluded
with the presentation
of the Dwayne Summar
Essay Contest award.
Kelly Mainor, a senior
in public relations, won the top honor for her essay on public relations leadership.
Summar, a 1961 UT journalism graduate, presented the award, which comprises a
plaque, a $1,000 check, and publication of her essay in the winter edition of FORUM,
the Public Relations Student Society of America’s national publication.
PR Day is hosted every other year by the School of Advertising and Public Relations, the College of Communication and Information, the Volunteer Chapter of
the Public Relations Society of America, and the Sammie Lynn Puett Chapter of the
Public Relations Student Society of America.

Top left: PRSSA members enjoy the day of networking and professional development.
Lower left: Senior public relations major Kelly Mainor is the 2006 Dwayne Summar Essay Contest winner.
Summar, a 1961 journalism graduate, presents her with a plaque.
Right: Lisa Hood Skinner (B.S./JEM ’80) of Ackermann PR, Cheryl Procter-Rogers, and Dean Mike Wirth
pause for a moment at the conclusion of the day’s events.



bragging r ight s

School of Information Sciences tops
publishing list
The University of Tennessee’s School of Information Sciences
(SIS) is ranked number one in the nation for per capita journal articles published by its faculty, according to a study by
researchers from the University of Missouri—Columbia. And
Carol Tenopir, an SIS professor who joined the faculty in
1994, is ranked as the most research-productive library and
information science (LIS) faculty member in the U.S.
The study, “Scholarly Productivity of U.S. LIS Faculty,”
was published in the autumn 2006 issue of Library and Information Science Research, which can be accessed at www.sciencedirect.com.
“The per capita ranking is an important and solid measure of a program’s research productivity, since it takes into
account the significant variability of faculty sizes in LIS programs throughout the United States,” said SIS director and
professor, Ed Cortez. “The School of Information Sciences
currently has thirteen faculty members, but at the time of the
study only eleven faculty lines were filled. Just as per capita
income is considered a measure of a nation’s wealth, a program’s per capita journal articles attests to its value and productivity. I am very proud of our faculty and congratulate
them for their achievements.”

In the same study, SIS was ranked number two among
all U.S. library and information science programs in the
number of journal articles published and number three in
the researchers’ cumulative program rankings.
“By doing research and publishing their findings, our faculty is staying on the cusp of trends in their fields and offering our students the newest and best information available,”
said Dean Mike Wirth. “This study provides further confirmation that our School of Information Sciences is among the
finest in the world.”
Tenopir said she frequently meets with journal editors
and librarians and hears firsthand how important scholarly
research is to keeping them on the cutting-edge of information science: “Research is an essential part of practice and
teaching and, in an applied field like LIS, research is particularly important to the future of publishing, libraries, and
information access,” she said.
U.S. News & World Report in April ranked UT Knoxville’s
School of Information Sciences 16th out of 56 graduate programs in library and information sciences accredited by the
American Library Association.

Into Africa
A master’s student creates a children’s library halfway around the world
Last fall Anna Joujan was beginning her third year in the School of Information Sciences’
School Media Program when a friend contacted her from Zambia, where her parents had
worked years ago. Today Joujan is establishing a small school library in a little Zambian village
and tutoring three students in a Dutch family that runs a wildlife safari business.
The Nyanja-speaking schoolchildren from the village visit Joujan’s library while waiting for
their new block schoolhouse to be built. After hours, she goes to work on her independent study,
examining the issues that arise in a school library used by children of two different cultures.
She is investigating whether the mostly English-language library resources favor one culture
and whether her students are disadvantaged by their lack of computers and online resources.
Though Zambia’s official language is English, it is a multilingual nation with about 72 distinct
languages.
Joujan is working closely with Professor Dania Bilal, who recently completed a study of children’s interaction with the International Children’s Digital Library in Egypt. Joujan had hoped to replicate components of
Bilal’s study with her students in Zambia; however, lack of reliable internet access has shifted her focus.
One of Joujan’s favorite daily experiences is walking along, surrounded by a crowd of children fighting for a turn at holding
her hand and shouting over each other to ask her the one question they know in English: “How are you?” She enjoys replying
with one of the few Nyanja phrases she has learned so far: “Tili Bwino,” or “We are fine.”
—Joel Southern
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Showing the Volunteer Spirit
Alumnus contributes through Peace Corps service
Brian Mills received more than his share of shocked looks when he first told people
about his post-graduation plans.
“Telling people that I was joining the Peace Corps was pretty entertaining,” he
said, “because people’s knowledge of the Peace Corps ranges from, ‘yeah, my cousin
was in it back in the ’eighties,’ to ‘so, does that mean you are going to Iraq?’ ”
Mills, who earned his bachelor’s in communication studies in spring 2006,
wasn’t sent to Iraq. Instead, the Peace Corps dispatched him to Central America.
He, along with 19 other new Peace Corps members, arrived in Managua, the capital
city of Nicaragua, on January 10. From there, the group traveled to more rural areas
of the country for training.
“Four or five of us are living together in small communities, attending classes, and
working on practical projects for the next three months, with the big group meeting
in a central location twice a week,” said Mills. “We’re learning what we will actually
do in the field, hammering our Spanish skills into something workable, and learning
more safety and security protocol than we could ever want in a lifetime.”
After training, the group will be divided and members sent to posts across Nicaragua, where they
will live and work for the next 2 years. Mills says that, not counting his training group, there are
138 volunteers serving in Nicaragua in the areas of health, environment, agriculture, small-business
development, and English instruction. When he and his colleagues replace the health group that is
completing its service, the total number will increase to 144. Mills is training to serve as a community health educator.
“I will give talks and run programs on hygiene, nutrition, HIV/AIDS awareness and birth control, hydration, washing foods, et cetera,” said Mills. “I could do anything from write a proposal to
the local government to holding a workshop.”
Despite the young alumnus’s enthusiasm, he misses a few things about home, like up-to-date
sports scores. “La Paz is secluded from the great world of Peyton and no one, including four news
stations that all had bits on international sports, knew if the Colts won or not,” said Mills, referring
to the recent playoff game between the Indianapolis Colts, led by fellow communication studies
alumnus Peyton Manning (’98), and the New England Patriots. “I had to come to the big city, a 10minute bus ride, to find out what happened.”
The one home comfort that he hasn’t managed to replicate? “I do realize I won’t be watching
movies for two-plus years,” said Mills. “I’m still trying to find some ways around that one.”

While traveling through Granada, the oldest city in Central
America, Mills had the opportunity to see the city’s cathedral, as
well as Mombacho, a dormant volcano visible from his hotel.
Mills takes time with the host family he lived with for his first
3 months in Nicaragua.
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A helping hand
Board of Visitors assists college in its
outreach efforts

After productive fall and spring meetings, the College’s Board of Visitors continues to make valuable contributions to CCI.
For those who aren’t familiar with the Board of Visitors, BOV is a group of
alumni and friends of the college who collaborate with the administrators and
faculty of the college to improve educational opportunities for students and
advance the reputation of the college’s schools. Members work as ambassadors
to our stakeholders: the communication and information industries, potential
donors, prospective students, and the university as a whole. They contribute
their professional expertise and perspective, time
and energy, and direct and indirect financial support, and they lend their influence to the success of
the program.
Last fall, the board established several committees in an effort to focus on helping the college advance its
mission. These committees, and the chair of each for the past academic year, were
Executive Committee
• Alumni—Charles West
Dr. W. Lawrence Patrick, Chair (M.S.’73)
• Diversity—Ed Patterson
Dean P. Rice, Vice-chair (’94)
J. David Bohan (Business Administration ’70)
• Development—Larry Patrick
Bonnie C. Carroll
• Internationalization—Karen
Buchsbaum
Members
Cathy G. Ackermann (’71)
•	Professional and Community OutThomas L. Adkinson (’72)
reach, Publicity, Publications and
Anne Holt (’73)
Promotion—Mary Beth West
Karen A. Buchsbaum (’75)
• Student Internships/Professional
Patrick H. Butler (honorary alumnus ’69)
Mentoring/Placement and Guest
Paula F. Casey (’75)
Speakers/Outside Involvement
Daniel E. Conaway (’71)
(S&P)—Larry Frank
Lewis F. Cosby III (Business Administration ’72)
George Devault Jr. (’68)
• Curriculum Ideas—George DeVault
Larry J. Frank
• Science and Technology—Dean Rice
L. Frank Gibson (’76)
The committees convened several times between the fall and spring BOV meetings, compiled ideas and
Nancy Gray (MSLIS ’84)
initiatives, and presented the results to the entire group at the spring meeting.
Thomas C. Griscom (English ’71)
“We are very fortunate to
Ronald E. Harr (’76)
have such an active and comThomas A. Hill
mitted group of volunteers
Richard L. Hollow Esq. (J.D.’64)
helping to move the college
R. Edward Ingle (’83)
forward with its leadership and
Mark A. McNeely (’69)
financial support,” said Dean
U.S. Representative Major R. Owens
Mike Wirth.
Edward L. Patterson Jr. (’89)

CCI Board of Visitors,
2006–07

Sandra W. Plant (’73)
Biddanda P. Ponnappa (MSLIS, ‘84)
Howard Robertson
Marguerite S. Simmons (’76)
Peggy Sullivan
Martha S. Wallen (’74)
Charles E. West (’96)
Mary Beth West (’94)
Mary M. Wood (’92)
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The Board of Visitors is a group of highly
accomplished people. Below are a just a
few members’ recent accolades.

Opposite page, top to bottom: Mark McNeely
speaks with students during a “Meet the
BOV” reception in the college lobby. Dean
Rice takes part in a conversation with
several students during the fall meeting
of the board. George DeVault speaks with
students during a “Meet the BOV” reception
in the college lobby. This page, clockwise
starting top left: Lewis Cosby speaks with
students during a “Meet the BOV” reception
in the college lobby. George DeVault speaks
with students during a “Meet the BOV”
reception in the college lobby. Board of
Visitors members listen as students talk
about their experiences in the college.

New development
Karen Rohr joins the college as development director
If you haven’t already met Karen Rohr, you probably will soon. The newest addition to the
college’s staff has been hard at work learning about UT Knoxville, the college, and its many
alumni.
Rohr joined the college as director of development in February. She brings more than 20
years’ experience in fundraising, marketing communications, and public relations to the job.
The new director comes to UT from Nazareth College in Rochester, New York. At Nazareth, Rohr first served as the director of marketing and communication and was later promoted
to vice-president of institutional advancement. In her institutional advancement position, she
provided overall development leadership and relationship-building during the final years of the
college’s capital campaign, which exceeded its goal by more than 20 percent and helped the college to nearly double its size.
Rohr is a member of the Public Relations Society of America (PRSA) and the Council for
Advancement and Support of Education. She has won many PRSA awards for her work, as well
as an American Advertising Federation “Addy” award and a coveted “Telly” award.
Rohr holds a master’s degree in public administration from the SUNY College at Brockport and a bachelor’s degree in journalism from Bowling Green State University. Her husband, David, is an advertising creative director. The couple has three children, Douglas, 23,
who works for AXA Financial Services; Anna, 19, who is in college; and John Henry, 9, in third
grade. A 12-year-old chocolate “wonder-lab,” Nestlé, rounds out the family.

• BOHAN Advertising|Marketing created the new “fUTure” campaign for
the University of Tennessee. David
Bohan is the founder and chairman/
chief executive officer of the agency,
and Tom Adkinson is vice president/
director of communications.
• Larry Frank , the Knox County Public
Library’s director, was selected as
one of the nation’s top 21 librarians
by The New York Times. The newspaper’s Librarian Awards go to those
“whose exemplary performance and
outstanding community service have
made their libraries friendlier and
more accessible institutions.”
•	Governor of Tennessee Phil Bredesen appointed Anne Holt to a 6year term on the university’s Board
of Trustees in October. She also
received the Governors’ Award for
Lifetime Achievement at the 21st
Annual Midsouth Regional Emmy®
Awards. The awards were hosted by
the Nashville/Midsouth Chapter of
the National Academy of Television
Arts and Sciences.
• McNeely, Pigott & Fox Public Relations was featured in the November
13 issue of PR Week for its work on
Tennessee’s “Meth Destroys” educational campaign. The firm—which
worked in conjunction with the
Tennessee District Attorneys General Conference on the campaign—
was founded by BOV member Mark
McNeely in 1987.
• Exploring Electronic Media: Chronicles
and Challenges, a book coauthored by
Peter Orlik, Steve Anderson, Louis Day,
and CCI Board of Visitors member W.
Lawrence Patrick, was published in
November 2006.
• BB&T named CCI Board of Visitors
member Martha “Missy” Wallen as its
Tennessee regional president.
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Books

Peter Gross recently published Media and
Journalism in Romania. Gross coauthored
the book with Mihai Coman, professor and
founding dean of the College of Journalism
and Communication Studies at the University of Bucharest, Romania.
Professor and associate dean emeritus Herb
Howard’s work “Television station ownership in the United States: A comprehensive study (1940–2005)” was published in the
spring edition of Journalism and Communication Monographs.
Sam Swan’s book, Broadcast Management,
was published in the fall by the International
Broadcasting Bureau, Broadcasting Board of
Governors, for affiliates of Voice of America
and Radio Free Europe/Radio Liberty. Books
are being printed in English, Russian, and
Ukrainian.

Refereed journal articles

Suzie Allard coauthored “Fields and/or pathways: Contrasting and/or complementary
views of information seeking,” published in
Information Processing and Management.
Dania Bilal published two articles in Information Processing and Management, “Children’s
interaction with cross-cultural and multilingual digital libraries, Part I: Understanding interface design representations” and
“Children’s interaction with cross-cultural
and multilingual digital libraries, Part II:
Information seeking, success, and affective
experience.”
Elizabeth Johnson Avery coauthored three
articles with Lynne Sallot, of Georgia. The
first, “The gatekeeper interview assignment: Teaching public relations students
how to write for the news media and to conduct media relations effectively,” appeared
in Journalism & Mass Communication Educator.
The other two, “To contact? Or not to contact? Investigating journalists’ assessments
of public relations subsidies and contact preferences” and “War and peace between journalists and public relations practitioners:
Working together to set, frame and build the
public agenda,” were published in Public Relations Review.
Courtney Carpenter Childers’ article,
“Food and beverage marketing to children
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and youth: Trends and issues,” was published
in Media Psychology.
Lisa Fall had three articles published last fall:
“The value of engagement: Factors influencing how students perceive their community
contribution to public relations internships”
appeared in Public Relations Review; “The significance of crisis communication in the
aftermath of 9/11: A national investigation of
how tourism managers have re-tooled their
promotional campaigns,” coauthored with
Jeremy Massey, appeared in Journal of Travel
& Tourism Marketing and Tourism Crises: Management Responses and Theoretical Insight; and
“A Dr. Doolittle primer: Determining how
America’s zoos use public relations membership techniques as effective customer relationship marketing strategies,” coauthored with
Kathleen Kinser (B.S./JEM ’01, M.S./Comm.
’02) appeared in Services Marketing Quarterly.
An article by Dr. Peter Gross, “Prolegomena
to the Study of the Romani Media in Eastern
Europe,” was published in the winter 2006
issue of the European Journal of Communication.
Mariea Grubbs Hoy’s article “Entertainment Industry Ratings Disclosures and the
Clear and Conspicuous Standard” was published in the Journal of Consumer Affairs. Hoy
coauthored the article with J. Craig Andrews.
Ken Levine, along with coauthors Cynthia
Hoffner, Quintin Sullivan, Dennis Crowell,
Laura Pedrick, and Patricia Berndt, published
“TV Characters at Work: Television’s Role in
the Occupational Aspirations of Economically Disadvantaged Youths” in the Journal of
Career Development.
Bharat Mehra’s study “A ‘Queer’ Manifesto
of Interventions for Libraries to ‘Come Out’
of the Closet! A Study of ‘Queer’ Youth Experiences during the Coming Out Process,” was
published in the Library and Information Science
Research Electronic Journal. Mehra coauthored
the study with D. Braquet.
Margaret Morrison recently had two journal articles published. “The Role of Account
Planning in U.S. Advertising Agencies,” coauthored with Eric Haley, appeared in the Journal of Advertising Research. “Cigarette Advertising
in Popular Youth and Adult Magazines: A TenYear Perspective,” coauthored with Dean M.
Krugman and Yongjun Sung, appeared in the
Journal of Public Policy and Marketing.

Michael Palenchar’s paper “Disclosing special interests: Constitutional restrictions on
front groups” was published in the Journal of
Public Relations Research. Palenchar coauthored
the article with K. Fitzpatrick.
Bill Robinson and Paul Poston’s paper “Literature Use by Geography Scholars” was published in Behavioral & Social Sciences Librarian.
Carol Tenopir and Peiling Wang’s article
“Academic users’ interaction with ScienceDirect in search tasks: Affective and cognitive
behaviors,” was published in Information Processing & Management. Yan Zhang also contributed to the article. Tenopir recently has had
articles published in the Journal of the Medical
Library Association, Journal of Documentation,
Journal of Academic Librarianship, and D-Lib
Magazine.
Mike Wirth’s article “Broadband convergence: Future directions and societal impacts”
was published in the International Journal on
Media Management.

Publications and proceedings

Dan Haygood’s paper “Building a Brand
Architecture: How to Construct a Solid Foundation for Great Advertising” was presented
at the Association for Education in Journalism and Mass Communication (AEJMC)
national convention and published in Great
Ideas for Teachers 2006 by AEJMC.
Bharat Mehra and Kendra Albright (BS/
EHHS ’79, MS/SIS ’85, Ph.D./Comm. ’02)
coauthored two papers published in the proceedings of the 69th annual meeting of the
American Society for Information Science
and Technology (ASIS&T): “Health Information Services Available for People Living
With HIV/AIDS: Perspectives of Library and
Information Professionals” and “A Practical
Framework for Social Justice Research in the
Information Professions.” The second paper
was coauthored with K. Rioux. Mehra’s and
D. Braquet’s paper “Contextualizing Internet
Use Practices of the Cyber-Queer: Empowering Information Realities in Everyday Life”
was also published in the proceedings of the
69th Annual Meeting of American Society for Information Science and Technology
(ASIS&T).
Sally McMillan’s article, “Analyze This:
Developing a Coding Scheme for Measuring Interactivity Features in the Context of
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Book chapters

Barb Kaye recently published two book chapters with Tom Johnson, Texas Tech. “Blog
Day Afternoon: Are Blogs Stealing the Audience Away from Traditional Media Sources?”
appears in CyberMedia Go To War, and “The
Age of Reasons: Motives for Using Different
Components of the Internet for Political Information” appears in The Internet Election: Perspectives on the Role of the Web in Campaign 2004.
Sally McMillan’s work “Exploring Models
of Interactivity from Multiple Research Traditions: Users, Documents, Systems” appears
in The Handbook of New Media, Updated Student
Edition.
Bharat Mehra’s work “An Action Research
(AR) Manifesto for Cyberculture Power
to ‘Marginalized’ Cultures of Difference”
appears in Critical Cyber-Culture Studies.
Michael Palenchar and R. L. Heath’s work
“Responsible advocacy through strategic risk
communication” was published in Ethics in
public relations: What is responsible advocacy?

Other publications

Mike Pemberton, along with Anne Pemberton and Peter Fritzler, published “Creating Your Career, Minding the Gap” at LISjobs.
com last summer.
Jim Stovall (B.S./JEM ’70, Ph.D./Comm. ’78)
coauthored the article “Survey Says: Data to
Guide Policy Decisions” in the January 2007
issue of The Administrator, the publication of
the American Association of School Administrators. The article is coauthored with Edgar
Herbert Thompson and George Stainback, professors of education at Emory & Henry College.

Honors and accolades

Suzie Allard has been named a reviewer for
the journal Health, Information and Behavior.
At the CommTech Division business meeting at AEJMC, Ben Bates was awarded a topthree faculty paper award for his paper “Value
and Digital Rights Management: A Social
Economics Approach.”

Assistant professor Naeemah Clark’s paper
“James Brown’s Crusade for Social Justice”
won honorable mention in the African American History category at the American Journalism Historians Association.
Peter Gross was named scientific advisor
(media/communication issues) to the International Center for Protest Research, Martin
Luther University, Halle, Germany.
Herb Howard was featured in an August
28 Johnson City Press article “Early WJHL-TV
Pioneer Recalls 1953 Debut of Station.” The
article is just one installment of the paper’s
weekly “Yesteryear” column by Bob Cox.
According to figures from the East Tennessee
Historical Society Museum, more than 6,000
people visited the “Living On” exhibit during
its Knoxville run. The exhibit featured photography by Rob Heller and has been displayed at, among other places, the National
Civil Rights Museum in Memphis and the
Frist Center for the Visual Arts in Nashville.
Mariea Hoy’s article “Consumer Privacy
and Security Protection on Church Web Sites:
Reasons for Concern” is one of the top three
most-cited Journal of Public Policy and Marketing
articles published between 2003 and 2005. The
results are based on Google Scholar as of October 30, 2006. Hoy coauthored the article with
Joe Phelps, University of Alabama.
Barb Kaye taught in Paderno del Grappa/
Asolo, Italy, from January 2006 to May 2006
with the Consortium of Universities for
International Studies (CIMBA) hosted by the
University of Kansas School of Business.
Bharat Mehra won the 2006 Award for “Best
Information Behavior Conference Paper”
at the 69th annual meeting of the American
Society for Information Science and Technology (ASIS&T). Mehra coauthored the paper
“Health Information Services Available for
People Living with HIV/AIDS: Perspectives of
Library and Information Professionals” with
Kendra Albright (B.S./EHHS ’79, M.S./SIS
’85, Ph.D./Comm. ’02).

Dwight L. Teeter Jr. was named the “Hazel
Dicken-Garcia Distinguished Journalism
Historian” at the “19th-Century Press, the
Civil War, and Free Expression” symposium
held at the University of Tennessee at Chattanooga. The award recognizes distinguished
contributions to the scholarship of journalism
history. It honors Dr. Hazel Dicken-Garcia,
University of Minnesota, author of the pathbreaking study “Nineteenth-Century Journalistic Standards.”
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State Tourism Web Sites,” was published in
the proceedings of the American Academy
of Advertising. S. J. Kim, C. McMahan, and
Lisa Fall were coauthors.

Carol Tenopir has been appointed to the
Digital Publications Advisory Board of the
Association of Computing Machinery.
Georgiana Vines, Ahlgren Distinguished
Lecturer, recently completed a 3-year term on
the Sigma Delta Chi Foundation Board. She
served on the national Society of Professional
Journalists board, including being its president, and SDX Foundation Board for nearly
24 years.
Peiling Wang was invited by Microsoft
External Research & Programs to attend its
2006 Faculty Summit. The annual summit
provides the opportunity for in-depth presentations and discussions of computing challenges and research trends.
AEJMC’s Media Management & Economics Division presented Mike Wirth, along
with his coeditors Alan Albarran (University
of North Texas) and Sylvia Chan-Olmsted,
(University of Florida), with the 2006 Robert
Picard Award for the most significant book in
the field of media management and economics in 2006, Handbook of Media Management
and Economics. CCI-authored chapters in the
book include “Network and Distribution Economics” by Ben Bates and former SIS faculty
member Kendra Albright (B.S./CEHHS, ’79,
M.S./SIS ’85, Ph.D./Comm. ’02); “The Economics of Media Consolidation” by Herb
Howard and Todd Chambers (Ph.D. ’00); and
“Media Convergence” by Mike Wirth.

Sam Swan has been named a member of the
board of directors of a new international nonprofit organization, Freemediaonline. The
organization will develop programs to support free and independent media around the
world.
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Where are you now?
Whether you are alumni or friends of the College of Communication and Information, we want to keep track of where you are and what you are
doing. Please take a few minutes to complete the form below and return it to the College of Communication and Information, The University of
Tennessee, 302 Communications Building, Knoxville, TN 37996-0332. Or visit our web site at www.cci.utk.edu, click the “Alumni Development”
link, then click the “Keep in Touch” link and fill out the form there.
Name______________________________________________________________________________________________________
Address_____________________________________________________________________________________________________
__________________________________________________________________________________________________________
Phone______________________________________________________________________________________________________
E-mail______________________________________________________________________________________________________
Place of employment_ __________________________________________________________________________________________
Position_____________________________________________________________________________________________________
Is it OK to publish your current position and employment information on the CCI web site? _ _____Yes ______ No
Relationship with CCI (mark all that apply): _ _______________________________Alumna/Alumnus (Please list year and degree)
_______Current student _______Intern sponsor ______ Other
Contributions
____ Enclosed is a contribution to the College of Communication and Information: $_ ________

To learn more about how you can support the college, visit cci.utk.edu.
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